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Genius doesn't take sweat. It takes Desk. 


You don't have to be a genius to figure out that the 
more time you spend sweating over your software, the less 
time you spend generating inspired ideas. 

That's why Zedcor developed Desk. So you 
spend more time working ideas and less time working 
programs. 

Desk Works is seven full-featured desk accessories 
integrated into one package. Not only can you switch and 
share data between them, you can switch and share data 
with PageMaker™, Word™, Excel™, Xpress™, FileMaker™, 
Mac Write™, WriteNow™, and your other programs. 

Word processor. Simple enough to create great 
looking documents from day one. Powerful enough to wrap 
words around graphics. Spell check from a 90,000 word 
dictionary. Merge letters & envelopes with Database lists. 
Do headers, footers, print preview, and multiple windows. 

Database. Organize mailing lists, phone num¬ 
bers, and graphics (color or B&W). Find and sort at blind¬ 
ing speed. Customize forms and labels in Draw. Even sort 
and search data from the Spreadsheet or WP. 

Spreadsheet and Charting. Track busi¬ 
ness and home finances. Whip together “What if?” work¬ 
sheets. Includes over 45 powerful functions. Change text 


font, size, style, and color, in cells. Generate pie or bar charts 
you can modify in Draw or Paint (in color or B&W). 

Paint. Create or edit black & white, gray scale and 
color images (2,4,8,16 and yes, even 24 bit). Works with 
TIFF, MacPaint®, and PICT files. Multiple windows. 

Draw. Object-oriented graphic editing. Edit auto 
traced images from Paint, forms and labels from Database, 
and charts from Spreadsheet. Rotate text. Supports B&W 
and color. Open as many windows as you need. 

Personal Secretary. Never forget appoint¬ 
ments, deadlines, birthdays, bills, or taxes again. Secretary 
gives you discrete reminders no matter what you are doing 
(unless you excuse her). 

Telecommunications. Use a modem or 
serial port to communicate with other computers. Upload 
or download files while you're using another application 
(even without MultiFinder). 

If you find it hard to believe 
a program can do all this, visit 
you local software dealer today 
for a demo, or call us toll free at 1 - 
800-482-4567 for a free, detailed 
brochure. 



DeskWorks is a trademark of Zedcor, Inc. All other product names and logos are trademarks of their respective owners. Henry Ford portrait courtesy of Automobile Manufacturers Association, Inc. and Dover books. Alexander Graham Bell, Mark 
Twain, and Ben Franklin courtesy of Dictionary of American portraits, Dover books 1967. DaVinci and Van Gogh portraits from the Louvre, Paris, France. 
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The Radius TPD For DTP w/ VGA 

On The PC/AT* 


Introducing the Radius Two Page Display for desktop 
publishing on the PC. It has the sharpest, crispest image 
in the industry. And a panoramic view of two full pages. 

Compare its paper dike clarity to any 
other display and you’ll see what we mean. 

This high-resolution display is specif 
ically designed for desktop publishers and 
graphic designers working on PCs. 

It gives you 100? fulfscreen VGA com¬ 
patibility and 16 gray levels for state-of-the- 
art, non-high-resolution PC video. It’s also 
compatible with EGA, Hercules, MDA and 
even CGA video standards. 

So you can run the latest version of your favorite word 
processor, database, scanner or spreadsheet software - all 
on one display. With perfect clarity. 


* TPD is a TLA 
(Three Letter Acronym) 
for Two Page Display. 

DTP is what you do 
all day. And most nights. 

VGA stands for 
Video Graphics Adaptor, 
the PC standard. 
PC/AT is your computer, 
but you probably already 
knew that. 


Included with your Radius Two Page Display is the 
RadiusWare/PC software. Over a dozen drivers that 
run Ventura, PageMaker, Windows, Lotus 1-2-3, Word, 
WordPerfect, AutoCAD, VersaCAD, 
GEM and a host of other popular appli¬ 
cations in 1280 x 960 resolution. 

It’s another classic example of the 
tightly integrated hardware and software 
solutions that have made Radius the 
leading manufacturer of high-resolution 
graphics displays for personal computers. 

Call 1-800-227-27951 today for the 
name of the Radius Authorized Reseller 
nearest you. Then compare the Radius Two Page Display 
to any other PC display, and you’ll see for yourself. 

It’s definitely the WTG (a TLA for Way To Go). 


radus 


t If you live outside of the continental United States, call 1-408-434'1010 for the name of a Radius International Distributor. 
©1990 Radius Inc. Radius, the Radius Logo, Radius Two Page Display, and RadiusWare/PC are trademarks of Radius Inc. 
All other brand and product names are trademarks or registered trademarks of their respective holders. 
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LogoPower 

LogoPower is a database of hundreds 
of design elements which you can 
change in a variety of ways to create 
graphics like this in minutes. 

When you add your own creativity to 
LogoPower, the results are amazing! 


Federal Savings Bank 




America's 

Heartland 



Free Demo Disk 
if you use 
FreeHand 
or PageMaker 

Call 1-800-648-LOGO 






Each design shown was produced with LogoPower or Logo Superpower. 
They were created for demonstration purposes only, and are not intended 
to represent the actual designs of any company. 


Create Logos and 
Graphics on Your Mac 
with LogoPower 


You create high-quality graphics in 
minutes with LogoPower - a large" 
library of design elements in EPS 
format. 

Used in conjunction with Page¬ 
Maker or FreeHand, LogoPower 
lets you "place" elements, then 
change them in an endless variety 
of ways to create outstanding, 
unusual graphics. 

There are three packages avail¬ 
able: the only difference is in the 
number of design elements avail¬ 
able to you. 

A free LogoPower demo disk 
is available. Call 1-800-648-5646. 



NamePower is a program 
for creating product and company 
names on the Macintosh. The 
NamePower program has two 
modes of operation that give you 
a wide range of creativity in the 
name generation process. If you 
ever need to create a name, you 
need NamePower. 

For a free NamePower demo 
disk, call 1-800-648-5646. 


LogoPower and Name Power 
are both creations of David E. 
Carter, internationally known for his 
books and seminars on corporate 
logos and corporate identity. 

LogoPower (200 elements).$195 

Logo Superpower (400+ elements).$395 

Logo Superpower with Upgrade 

(660+ elements).$540 

NamePower.$195 

Decathlon Corp. 

4100 Executive Park Drive #16 
Cincinnati, OH 45241 

Visa & MasterCard. Same-day Shipment 

To order or for Informations-800-648-5646. 

Macintosh is a registered trademark of Apple Computer, Inc., PageMaker and 
FreeHand are registered trademarks of Aldus Corporation. LogoPower, Logo 
Superpower and NamePower are trademarks of Decathlon Corporation. 
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The World’s Finest PC Illustration Software 


^ CorelTRACE! Autotrace Program 

• Fast, precise, versatile and easy to use 

• Automatic centerline or outline tracing (or you can combine 
the two methods) 

• Batch processing of multiple files with complete control over 
the conversion process 


Easy, Powerful Drawing 

• Streamlined user interface and lightning speed 

• Powerful Bezier curve editing 

• Calligraphic pen shapes 

Over 100 Precision Fonts in any Size 


# Accepts TIFF and PCX input files and produces EPS files 




^ Typeface Conversion Export 


• Now exports typefaces to Z-soft Type Foundry 

• Also imports over 5,000 typefaces from Adobe, Bitstream, 
Compugraphic and others 


• COREL’S top quality typefaces (including 35 that match those 
in PostScript printers) are included for both screen and printer 

• You see EXACTLY what you get, and you can view font shapes 
before you select them 

• You can skew, rotate, magnify or fit text to a curve and interac¬ 
tively kern or edit lettershapes 

Dazzling, Low Cost Color Output 



Jt 


^ Connectivity and Compatibility 


• New import filters:DXF(CAD), GEM, HPGL, EPS, PICT(Mac) 

• Also imports Lotus PIC, PCX, TIFF, Illustrator, GDF, CGM 
m New export filters:DXF(CAD), GEM, HPGL, PICT(Mac), 

AI (mac), WPG(WordPerfect), and Videoshow. Also exports 
displayable EPS, Windows Metafile, SCODL 

• Fully compatible with all Windows software and Ventura, 
WordPerfect, Lotus 123, Freelance, Harvard Graphics etc. 


• Supports all popular color printers and slidemakers. Full 
PANTONE* and CYMK Color support for color separations 


£corel 

Call customer service: (613) 728-8200 for information and a free demo disk ,^3) 728-8200 

*Pantone, Inc.’s check standard trademark for color reproduction and color reproduction materials. ' ' ^ 

Requires MS-WINDOWS® 2.03 or later. Fax: (613) 728-9790 
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We’ve been getting so much mail the last few months that we decided to start publishing 
a letters column this issue, something we hadn’t planned on doing until next year. Your 
letters are important to us. They provide us insight, direction, and encouragement. 

Most all of the letters we’ve received have been positive about what we publish. Many 
of these same letters have also been critical about the design of Aldus Magazine —not 
surprising since many of you are involved in design and production. 

Thomas Jefferson once wrote, “On matters of principle stand firm as a rock, on matters 
of taste go with the current.” Much of magazine design is a matter of taste—the preference 
of one font over another, a two-column grid vs. a three-column grid, and so on. However, 
as several readers have pointed out, we have been guilty of violating several principles of 
magazine design, one of which is readability. Our use of tinted backgrounds and condensed 
type in the May/June issue provoked several excellent critiques from our readership. We 
hope to publish as many of these letters in future issues as space permits. 

Our intent in redesigning each issue is twofold. First, as many of our readers are new to 
desktop publishing, we think it’s valuable to show how different combinations of type, 
layout grids, and color can work on a page. Second, we want to show the versatility of Aldus 
products. But sometimes we err. Redesigning a magazine every issue is an ambitious and 
risky, not to mention exhausting, venture. For most magazines, a makeover can take several 
months and, even when a design is decided on, it often takes several issues to work out 
unforeseen problems and difficulties—all of which we try to do in a few short weeks. 

We appreciate and look forward to receiving your mail. To make it easier for you to get 
in touch with us, we have added a feedback phone on which you can leave messages and 
comments about the magazine. Our number is (206) 343-3275. We’ve also added a section 
devoted to Aldus Magazine in the Aldus Forum on CompuServe, on which you can leave 
messages and download articles. And thanks for your input. —Harry C. Edwards 

The Economics of Cheap 

In keeping with this issue’s theme, Cheap Tricks, we decided to pull a few cheap tricks of 
our own. For example, all of the text and a number of graphics were printed on a 600-dpi printer 
to laser paper for final output. The middle eight pages are even printed on real laser paper. We 
have only one color photograph (page 11), and a number of color screen dumps of Windows 
3.0. All this saved a lot of money and reduced our final output time to a fraction of what it was 
(2-3 minutes vs. overnight service at our service bureau). 

Nuts and bolts 

In this issue, we used Times and Helvetica, fonts which are available to almost everyone. 
We condensed and expanded them slightly to give them a distinctive feel. We left the heads 
plain and centered to give a graceful feeling to the pages. We could have used only Times 
for the entire magazine and still have been very effective. 

This issue was entirely produced and separated as spot color separations in PageMaker 
4.0 and Aldus FreeHand 2.0. The PageMaker pages were printed on tabloid-size paper (with 
crop and registration marks) to a Varityper 600W. We printed on Hammermill Laser Plus 
to get the best possible reproduction from the Varityper. From there, the pages were shot 
and stripped traditionally at our stripper, Color Control, and sent off to our printer. 

The color Aldus FreeHand images were separated in Aldus FreeHand and stripped in 
traditionally. Many of the black-and-white TIFF images were first cleaned up and altered 
in Adobe Photoshop before we placed them in PageMaker. The screen captures for 
Windows 3.0 were done with Tiffany, a new Windows application, and were separated with 
Aldus PrePrint to a Linotronic 300. 

The Cheap Tricks Section was printed on Hammermill Laser Plus paper. While the 
offset process doesn’t quite reproduce direct laser printer output, it should give you a good 
idea how nice your work can look on a high-quality stock like this. —Scott Campbell 
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Dreaming of better output 
from your laser printer? Discover 





imi 




© Copyright 1990 Pacific Data Products, Inc. HP-GL and LaserJet are registered trademarks of Hewlett-Packard. PostScript is a registered trademark of Adobe Systems Inc. 
All other company and product names are trademarks of the company or manufacturer respectively. 
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JLJach month, thousands of laser 
printers are purchased by business 
people all over the world-people, like you, 
who realize the importance of sophis¬ 
ticated, high-quality output for success. 

But, without advanced tools to 
enhance the capabilities of these laser 
printers, attaining the promise of high 
quality output can be just a dream. 

Which is why more and more people are 
turning to Pacific Data Products. 

We develop quality, affordable 
products, including PostScript®language 
and HP-GL emulation cartridges, 
memory boards, font cartridges and 
networking programs, for HP LaserJet 
and compatible printers. 

These creative solutions can help 
make your dream of the perfect printer 
a reality. To learn more, call or write: 
Pacific Data Products, 9125 Rehco Rd., 
San Diego, CA 92121, (619) 552-0880. 

Fax: (619)552-0889. 



DATA PRODUCTS 



















Inside Aldus 


“Press 1 for PC, 


Press 2 for Macintosh” 


Ellen Wixted 


Part of what makes Techni¬ 
cal Support enjoyable is that 
there is absolutely no way of 
knowing what the next question is going to be. PageMaker for 
the Macintosh, the product I spend most of my time support¬ 
ing, receives about 1,800 calls a week as of this writing, and 
that number is expected to more than double after the release 
of PageMaker 4.0. Like my colleagues in Aldus’ Technical 
Support department, I answer calls from new customers, 
experienced customers, and service bureaus. Their questions 
range from the simple and straightforward to the esoteric; 
some have answers, while others are more open-ended. 

Providing technical support isn’t without its pressures and 
frustrations. I answer anywhere from 30 to 50 
calls a day, and every call is from someone who 
has a problem, often an urgent one that’s holding 
up their work. 

Sometimes we can’t come up with an imme¬ 
diate solution. Nearly one-third of our calls are 
caused by complex operating environments and 
by large numbers of variables we don’t always 
know about. For example, printing problems 
involve so many variables that they rarely have a single, 
discrete cause, and printing questions account for 30 to 40 
percent of our calls. Sometimes there’s a quick fix for a 
printing error, sometimes not. 

But even when we can’t provide a solution immediately, 
we can troubleshoot: we look at the problem in the context of 
your operating environment and other known problems, we 
ask lots of questions, and we try to suggest alternative ap¬ 
proaches and experiments that will help isolate the trouble. 

Troubleshooting is both an art and a science—while it 
helps to have a good technical understanding of how things 
work, common sense is more important. The series of ques¬ 
tions we ask may seem basic, but they quickly help us define 
your problem: Have you changed anything? Have you tried 
everything? Is the problem specific to a single document or 
to several? Do other applications have the same or similar 
problems? Is the problem system-specific? Does it happen 
consistently or intermittently? 

By gathering information and suggesting solutions, we’re 
also providing you with questions to ask yourself the next 
time you have a similar problem. 


We learn a great deal from customers’ questions. For 
instance, one caller helped us discover a specific problem that 
affected column guides in Mac PageMaker. After speaking 
with us, she used our “it-must-be-a-conflict-with-something- 
else-but-I-don’t-know-what” strategy: she removed INITs 
and C-Devs, replaced the defaults file, and looked at several 
system-level variables. Eventually she was able to isolate the 
culprit and called us back, triumphant. We were grateful, and 
now automatically look for the offending INIT whenever we 
hear that column guides are acting up. 

Your calls also provide valuable feedback for improve¬ 
ments to our current products, as well as suggestions for new 
ones. We hear you loud and clear when a particular feature 
doesn’t work or is confusing. The information 
we record after each call provides statistical 
evidence that a given feature is causing prob¬ 
lems. That information is then used to help 
prioritize changes for future versions. For ex¬ 
ample, leader tabs in PageMaker 3.0 generated a 
lot of questions; now PageMaker 4.0 makes tabs 
work the way you expect them to. 

Technical Support literally acts as the ears of 
Aldus. Each technician maintains a “Feature Request” sheet, 
on which we record requests, ideas, things you like and dislike, 
and any juicy comments. In addition, we hold weekly meet¬ 
ings to discuss what we’re hearing. The information from both 
the feature request sheets and the meetings is then summarized 
and distributed to the entire company. This helps keep all of us 
up to date. 

We’re aware that it can be difficult at times to reach us on 
the phone. Please accept our apologies for those occasions. 
There are many factors influencing our ability to process your 
calls, but we’re always doing our best to tailor our staffing and 
our telephone technology to reduce hold times and make 
Technical Support more accessible. 

As support specialists, we enjoy using our troubleshooting 
and problem-solving skills, and we also value the feedback and 
information that we get from your calls. We need you as much 
as you need us, and as our products and the operating environ¬ 
ments become more complex, we’ll become increasingly depen¬ 
dent on one another to bridge the gaps in our understanding. |p|| 

Ellen Wixted is a Technical Support Specialist at Aldus. 



“Technical Support 
literally acts as the 
ears of Aldus.” 
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SEE OTHER SIDE FOR DETAILS. 
Use this postcard to register for 
the Aldus Technical Seminars. 







Save $$ on DTP Solutions 

SONY Optical Erasable Drive Stores a Whopping 600+ MB! 


DTP applications eat up your megabytes fast. SONY magneto 
optical, erasable drives offer desktop publishers a cost-efficient 
solution for storing huge amounts of data. Ideal for large-scale 
databases, scanned images, clip art libraries, 24-bit color 
images, color separations, archives, or file server. 

SONY Quality. Erasable. Rewritable. Incredible. 

• less than 90 ms access time • 7.4 Mbits/sec sustained data 
transfer rate • meets ISO/ANSI standards • convenient 
removable cartridges — 600+ MB capacity 

We specialize in Optical Mass Storage Solutions for DTP. 

Also in stock for immediate delivery — Toshiba CD-ROM 
(read only) and Toshiba WORM (Write Once Read Many) 
drives at unbeatable prices. 

Our trained specialists will help you understand the technol¬ 
ogy and select the drive that's best for you. Call Today. 

Sony Optical Erasable Drive $3,999 

Data Cartridge $ 249 

Each drive comes with complete Interface Kit; data cartridge extra 
Be sure to specify XT/AT, PS/2 , MAC, or Novell 



New Laser Optical Rewritable/Erasable Drives from SONY offer 
600+ MB of storage on each removable 51/4" cartridge. An ideal 
DTP storage solution for an unbeatable low cost of 40c/MB. 


Buy this SONY drive today! 
You'll never run out of storage again. 

Call 800-622-4DTP. 


_ Optical Drives 

Toshiba CD-ROM — New, Faster! 


XT/AT $ 899 

PS/2 $1049 

MAC $ 849 

Toshiba WORM 900MB $3999 

Specify XT/AT, PS/2, or MAC 

Data Cartridge $ 199 


Syquest 44MB Removable SCSI 
51/4" External 25ms, 2-yr warranty 

XT/AT $ 749 

PS/2 $ 999 

MAC $ 899 

44MB Cartridge $ 89 


Connor 100MB 31/2" Internal $ 699 
25ms; comes with complete Installation 
Kit; specify XT/AT, PS/2, or MAC 

Connor 200MB 31/2" Internal $1099 
19ms; comes with complete Installation 
Kit; specify XT/AT, PS/2, or MAC 

SIMMS Memory 

All SIMMS $CALL 


Legend Memory Upgrades 


IBM PS/2 


Model 70-A21 

2MB 32 Bit Module 

$289 

Model 80-041 

1 MB 32 Bit Module 

$189 

Model 80-111 & Model 80-311 

2MB 32 Bit Module 

$399 

Compaq 


Deskpro 386/16 

4MB Memory Board (goes to 8MB) 

$1299 


Deskpro 386/20, 386/25, 386/20E, or 286E 
1 MB 32 Bit Module $169 

4MB 32 Bit Module $599 


1 MB 32 Bit Module $169 

4MB 32 Bit Module $599 

Deskpro 386S 

1MB 32 Bit Module $169 

4MB 32 Bit Module $599 

1MB 32 Bit Expansion Board $219 

4MB 32 Bit Expansion Board $599 

SLT/286 

1MB Memory Module $359 

Hewlett Packard 
HP Laser Jet II & IID 

1MB Memory Module $199 

2MB Memory Module $299 

4MB Memory Module $479 

Apple LaserWriter ll/NT 
1 MB Upgrade Kit $229 

4MB Upgrade Kit $599 


Pacific Data Printer 


Products 

For HP LaserJet IIP 

1MB upgrade 

$199 

For HP LaserJet Series II, IID 
1MB upgrade 

2MB upgrade 

$199 

$299 

Add PostScript® to HP Printers 

Pacific Page PostScript 
Emulation for HP LaserJet IIP 
Emulation for HP LaserJet II 

$399 

$599 

25 Cartridges-in-one 

$329 


172 Fonts & Symbol sets on 1 cartridge; 
12 type styles , 20 symbol sets 



Ordering Is Easy. Satisfaction Is Guaranteed. 

• Call 800-622-4387 (or 408-648-5000 for outside U.S.) from 7 am to 6 pm PST to place your order • 24-hour 
FAX order hotline 408-655-2853 • Call 800-622-4387 for technical support before or after ordering • We accept 
VISA, MC, or check • Your credit card is not charged until we ship • All in-stock items shipped same day Fed 
Express • No-risk 30-day money-back guarantee • Prices & availability subject to change without notice 

We ship Federal Express — only $3 per order! -can for shipping outside continental u.s. 


800-622-4DTP 

8 Harris Court, E4 
Monterey, CA 93940 

© 1990 Computer Publishing Direct, Inc. 














Haw to design 
cool stuff: 





3-D box 


Draw 3 flat 
panels and 
rotate -45° 


Scale top & front vertically 
57.73%. Scale end hori¬ 
zontally 57.74%. 


Rotate front 60°. Rotate 
end 30°. Assemble. 


Drawing techniques! 


BEFORE & AFTER’S NO-NONSENSE, MONEY-BACK GUARANTEE: 


BEFORE&After 


How to design cool stuff 


12 issues: $48. Subscribe today. 


BEFOK&After 

How to design cool stuff 

Start my annual subscription to Before & After. As a charter subscriber, I’ll 
12 design-packed issues for $48*, a 20% savings off the regular $60 price. 


State. 


Subscribe to Before & After, 
John McWade’s newsletter of 
design and page layout that 
has the critics raving and 
subscribers saying, “Wow! I 
can design cool stuff, too!” 

Did you ever make a brochure 
with peekaboo panels? Design 
stationery that could pass muster 
at IBM? Wrap text and graphics 
around a 3-D box? 

Do you know how? 

If you were reading Before & 
After you would. 


Fine embossing costs hun¬ 
dreds of dollars; do you know how 
to simulate it—for free? 

Can you design a newsletter 
in a few hours that your boss will 
be pleased to take credit for? 

It’s all in Before & After. 

Desktop publishing came with 
a promise: that we could design 
beautiful pages— ourselves. 

But a computer can’t design. 

And supercharged software 
doesn’t know what’s beautiful. 

Which, actually, is just great. 

Because it means you get to 
do all the cool stuff yourself. 

With a little help from us. 


Payment enclosed □ Please bill me later 


ou are ever unhappy with your subscription—for any reason—please let us know and 
will immediately refund your entire subscription price. All of it. No delay, no nonsense. 


ALDM 0790 


*U.S. RATE ONLY. CANADIAN SUBSCRIBERS PLEASE ADD $6 AND REMIT IN U.S. FUNDS. OVERSEAS ADD $12. 




















Ideas. Projects. How-tos. Boost your design 
savvy with desktop publishing’s most instructive 
newsletter! Subscribe to Before & After! 


A glittering jewel! 

—Ezra Shapiro, MacWeek 

We were totally blown away! 

—Ronnie Shushan, author, Desktop Publishing by Design 

Great work! 

—Paul Brainerd, President, Aldus 


Befores and afters—with critique and blueprints! 


Before After 


~WEIGAND The Wetoand Report 

Hep or t " -sssss 



Above left: Cacophony of type styles, sizes, other variations be¬ 
wilder the eye, which searches for a focal point and finds none. 
Above right: Type is toned down, page organized into four visual 
areas: eye now flows smoothly. Right: Surprising, versatile, seven- 
column grid underlies makeover. White rules create stencil effect. 




Minipages! 


Show off your work 
with this delightful 
9” x 4" brochure, fits 
standard #10 enve¬ 
lope. Fold a die-cut 
flap; insert miniature 
printouts. Everyone 
loves it! Before & 
After shows you how. 


Valuable ideas! 


No Postage 
Necessary If 
Mailed In The 
United States 


BUSINESS REPLY MAIL 

FIRST CLASS MAIL PERMIT NO. 331 SACRAMENTO, CA 
Postage will be paid by addressee 

BEHNS&Mter 

PageLab 

331J Street, Suite 150 
Sacramento, CA 95814-9671 



John McWade Is the pub- Jiff 

fisher and creative wizard / 
behind Before & After. A % llw 
popular instructor and award-winning designer, 
Mr. McWade founded PageLab, the world's 
first desktop publishing studio, in March 1985 
and has since written and lectured exhaus¬ 
tively on this new industry. His clients include 
Apple, Adobe and Aldus, for whom he 
designed two Portfolio packages, Designs for 
Newsletters and Designs for Business Com¬ 
munications. He won grand prize last year in 
Aldus’ PageMaker design competition. 


BEFORE St AFTER, HOW TO DESIGN COOL STUFF 

is available only by subscription from PageLab, 
331J Street, Suite 150, Sacramento, CA 
95814. Charter subscription rate (12 issues): 
$48. Money-back guarantee: If ever dissatisfied 
with Before & After we will promptly and cour¬ 
teously refund your entire subscription price. 






















































































Ventura Scoop 


FvcihcPage 

PERSON -U IM I |()N 
PACIFIC 




We developed a PostScript* language emulation 
because the perfect printer is just a dream. 


X acificPage brings the high quality 
output of an expensive PostScript printer 
within reach. Just plug the cartridge into a 
HP LaserJet Series II, IIP, IID * or III printer 
with 2 megabytes of additional memory. 

The results are beautiful. PacificPage 
supports Adobe Type 1 fonts and Bitstream 
QEM fonts. And has 35 scalable resident 
fonts with Bitstream "rules" similar to 
Adobe's "hints." So, you'll get quality 
output with every character. 

And you’ll get it fast. Recent bench¬ 
marks show PacificPage IIP prints an 
average of 10% faster than Apple Laser¬ 
Writer IINT with most applications. 
PacificPage with a IIP is also less 
expensive than a IINT. 

Only $499 for use with IBM-compatible 
computers and IIP/IID/III, ($695 for Series 
II); $599 and $799 respectively for the 
Macintosh versions. 

It can help make your dream of the 
perfect printer a reality. To learn more, 
call or write: Pacific Data Products, 

9125 Rehco Road, San Diego, CA 92121, 
(619) 552-0880. Fax: (619) 552-0889. 


PACIFIC 


*IID duplexing feature not supported in PostScript mode. 

© Copyright 1990 Pacific Data Products Inc. PhoenixPage is a registered trademark of Phoenix Technologies Ltd. Copyright 1987,1988 Phoenix Technologies 
Ltd. PacificPage and PacificPage PE. are trademarks of Pacific Data Products, Inc. PostScript and Type 1 are registered trademarks of Adobe Systems Inc. 
Apple, Macintosh and LaserWriter IINT are registered trademarks of Apple Computer Inc. IBM is a registered trademark of International Business Machines 
Corp. LaserJet Series II and III are registered trademarks of Hewlett-Packard. All other company and product names are trademarks of the company or 
manufacturer respectively. \ 



PhoenixPage 

























Stop killing 
exciting ideas 

with 


dull paper 


Bring your ideas to life for only $14.95... 
and get your money back with your first order! 

Let’s face it. Exciting ideas aren’t worth much if they don’t get 
noticed. And until now, even your best ideas may be ignored. 

Now meet PaperDirect Inc., your one complete paper source 
for all your office, laser printer, desktop publishing and pro¬ 
motional needs. We have papers from around the world. 
Most not found anywhere else. Over all, a dazzling array 
of premium papers that for the first time will let you 
explore the true capablities of your laser printer, 
copier and more. 

Thousands of our customers are using these 
papers for exciting ideas—creating the ultimate im¬ 
pact. Promotions, newsletters, resumes, letterheads, 
announcements, direct mail—name the goal. Then name 
the paper type: Whites, off-whites, pastels, electric neons, 
exotics, designer papers...and much more. It’s all here in a variety 
of sizes, colors, weights and finishes. All of our papers (and our huge 
variety of envelopes) are in stock for immediate Fed-Ex or UPS 
delivery in the exact quantity you need... as few as 100 sheets. 


Yes, Please send me both the PaperKit and PaperSelector for $14.95* 
plus $2.50 shipping & handling per set, total $17.45 


. Number of sets @ $17.45, total $_ 


□ Check enclosed, payable to PaperDirect Inc. 

□ Please bill me. (Satisfactory D&B rated firms, 
schools, govt, agencies only) 

□ Please bill total amount to my: □ MC □ VISA □ Amex 


PaperDirect Inc. 

57 Romanelli Ave. 

S. Hackensack, NJ 07606 

1-800-A-PAPERS 
Fax (201) 343-2415 


ORDER PAPERDIRECT’S EXCLUSIVE PAPERKIT AND 
PAPERSELECTOR FOR JUST $14.95...and get your money back 
with your first order. These products are a must for every office! 
Especially if you use a laser printer . The PaperSelector has swatches 
of our entire line-hundreds of papers for all tastes. The PaperKit con¬ 
tains full-size 8 V 2 X 1 1 sheets of hundreds of our most exciting papers 
and envelopes that you can see, feel and test on your own equip¬ 
ment. Our complete PaperCatalog is FREE. 

Call 1-800-A-PAPERS 

to order your PaperKit™ and PaperSelector™ 

Or: Mail or fax this coupon to: 

PaperDirect Inc. 57 Romanelli Ave. South Hackensack, New Jersey 07606 

FAX (201)343-2415 


Card No_Expiration date_ 

Signature_ 

Name_Title_ 

Company_ 

Street Address_ 

Street addresses only...No P.0. Boxes, please 

City_State_Zip_ 

In case we have questions about your order, please supply us with your: 

Phone_Fax_ 

P H # iQ/HC * New Jersey orders please add 6% sales tax. 

U006 ft 1o41d Offer available in the continental 48 states only. 






















Aldus News 


Habbla Espanal? 


Class acts 


Is that spelled right? 

Users of Aldus products can now check their spelling in 12 
languages, as well as medical and legal English, with the help 
of the new Aldus Dictionaries. The supplemental dictionaries, 
available for Aldus PageMaker 4.0 on the Macintosh, are 
simple to install, and offer both spell-checking and word- 
based hyphenation. 

Aldus Dictionaries will be especially useful to those who 
produce documents in one or more foreign languages, use 
several languages in the same publication, or produce English- 
language publications dealing with medicine or the law. There 
are five dictionary sets, each priced at $89: 

• American English, containing the standard American Eng¬ 
lish dictionary (which comes with the U.S. version of 
PageMaker 4.0), plus either a Legal Supplement or a Legal 
& Medical Supplement; 

• British English, with a principal British English dictionary 
and either a Legal or Medical Supplement; 

• Central European, with separate dictionaries in French, 
Italian, German, and Dutch; 

• Scandinavian, containing Danish, Norwegian, and Swedish 
dictionaries; and 

• Spanish and Portuguese, which includes dictionaries in 
Spanish, European Portuguese, and Brazilian Portuguese. 
Aldus PageMaker 4.0 will check spelling and apply appro¬ 
priate hyphenation in as many languages as there are dictionar¬ 
ies installed, even simultaneously within one publication. 

You can order your Aldus Dictionaries by calling Aldus 
Customer Relations at (206) 628-2320 or by contacting your 
local Authorized Aldus Dealer. 


Multilingual relief in 12 languages including Spanish, shown below. 


titulo del artiklulo 


en dos lineas 


SUBTITULO DE UNA LIKE A 


La Empresa:1 


La Empresa 

A traves de la JUJSSjJS en Edimburgo, Aldus Europe produce 
alrededor de diecisiete productos en hasta once idiomas. La mayoria 
de Ids productos- snn varainnftS joggles dal mnriiirtn arrtftriram nam 
existen dos qut j 
sistema de form 
producto—Aid 
son distribuido 
Australasia, y 


I Spelling I 


Unknown word : operacon 


Change to: | operacio7ij~ 






operasen 




Search: <S) Selected text Q Current storg 


Aldus products made a clean sweep of Macworld magazine ’ s 
annual 1990 World Class Awards. Winners of the World Class 
Awards were selected by readers of Macworld. Aldus Free- 
Hand was the winner in the Drawing/Illustration/Animation 
category, PageMaker was voted best Page Layout program, and 
Aldus Persuasion was tops in the Business Presentation Graph¬ 
ics category. 

Also, for the second year in a row, SuperPaint by Silicon 
Beach Software (recently aquired by Aldus), was the winner in 
the Paint Black-and-White category. 


Macworld World Class Award. 



Draw partner 

In a partnership between the top desktop publishing software 
and the leading PC illustration program, a rebate of $100 is 
being offered to those who purchase Aldus PageMaker for the 
PC and CorelDRAW! together. The offer is good through the 
end of July. 

“Both PageMaker and CorelDRAW! are the recognized 
leaders in their categories, and together they make a winning 
combination,” says Timothy J. Buckley, Aldus’ Director of 
Sales. CorelDRAW! has garnered numerous awards, including 
InfoWorld 's Best in Its Class and Product of the Year; PC 
Magazine's Editor’s Choice; and Publish magazine’s Five Star 
Award and Reader’s Choice. In addition to its powerful drawing 
capabilities, CorelDRAW! offers the user a host of special 
effects, a large clip-art library, and ability to output four-color 
separations. Like PageMaker for the PC, CorelDRAW! runs 
under Microsoft Windows. 

To qualify, a buyer must simultaneously purchase a new 
copy of both PC PageMaker version 3.0 or higher (including 
PageMaker 3.01 for Windows 3.0) and CorelDRAW! version 
1.1 or higher. (Upgrades do not qualify.) For more information, 
contact your Aldus Authorized Dealer. 
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LETTERS 


Keeping in Touch 

■ ■ 

■ ■ 


Have a question about Aldus Magazine ? A gripe? A compliment, correction, 
or tip? Please let us know. You can reach us in any of the following ways: 

• By phone. Leave us a voice-mail message at (206) 343-3275. 

• Via CompuServe. In the Aldus Forum, leave us a message in the Aldus 
Magazine section. 

• By letter. Write to Editor, Aldus Magazine, 411 First Avenue South, Seattle, 
WA 98104-2871. 

Please note that we reserve the right to edit letters for length or clarity. 

Thanks 

Thanks for such a great publication. This is the first user’s 
magazine that I could understand. I have a degree in English and 
another in legal secretarial, and the other magazines I’ve looked 
at are way over my head. At last, a user-friendly periodical I can 
enjoy while I try to improve my brain! 

Laura P. Gaut, Jefferson, La. 

Dismal and embarrassing 

In the March/April issue you state that your first design 
priority was to maintain readability. The result of your effort 
was a dismal and embarrassing failure. 

Of particular concern was the bastardization of Ms. Nichole 
Vick’s article “From Desktop to Bookshelf’ [page 20], where 
the captions appearing on page 21 were so well camouflaged 
that my green-colorblind associate could not tell that text 
existed there at all. (The issue of colorblindness is too readily 
overlooked by many publishers; roughly 20 percent of the male 
population has impaired color perception.) 

I also noticed that your articles become lost amid the 
advertisements, which seem to have swallowed Aldus 
Magazine's delicate design structure. 

Magazines such as Scientific American and The Economist 
are two outstanding examples of highly readable, predictable, 
and visually sustaining designs. Their simple elegance calls 
attention to the subject matter, putting the advertisers on the 
same playing field as the articles. 

I [also] hope that Aldus considers a font for their body copy 
with more visual continuity, both horizontally and vertically. 
And the Modula Serif type used in the headlines is better kept 
in the gossip columns of European fashion magazines. 

Brett A. Remington, Hartland, Wis. 

No extra space, finally 

Congratulations! You finally got rid of the extra space 
between sentences. When I saw the space in Aldus Magazine I 
wondered, How could a leader in digital page technology be so 
old hat in their typographic practice? As an apprentice Linotype 
operator I was taught not to follow the typist’s style for spacing 
between sentences. That was in 1939. 

Congratulations, too, to Scott Campbell for getting off the 


beaten path, and in good taste, with the design and typography 
of your last [March/April] issue. 

Sol Malkoff, Maitland, Fla. 

Like a godsend 

I have been researching for almost a month trying to figure 
out how to publish a large U.S.S.R. directory. Jerry Whiting’s 
“Publishing Your Database” [May/June 1990, page 42] is like 
a godsend. Thank you. 

Wendy Liu, Florham Park, N.J. 

What’s the message? 

As I perused the pages of your May/June issue, I found I was 
turning the magazine this way and that, trying to read the 
reversed-out, screened-back, dovetailed-under, force-justified, 
hanging-indented, tight-kerned copy. I had to ask myself: 
What’s the message here? Is the medium getting in the way of 
the message? Or is the medium the message? 

I am reminded of my own experiences in television. From 
time to time, the station would acquire some new technological 
wonder and it would fall upon the in-house producers to use this 
new device. It didn’t matter if it was appropriate, just use it. So 
we did, and frequently produced flashy, meaningless messages. 
But, by God, we used the technology at hand! 

What’s my message? Maybe a little simplification is in 
order. I like seeing what you’re doing in your magazine. 
Sometimes I have a hard time reading it. Small example: page 
28, the quote over the picture. Nice effect. But I can’t read all 
the quote—part of it disappears into the woodwork. 

Michael F. Brown, Bothell, Wash. 

Style and class 

Thank you very much for a fine magazine. I enjoy looking 
at and reading your publication. It is not often that I say that, but 
you have a unique opportunity to be extremely creative and to 
take risks, and you do it with style and class. 

Steven Rachwal, Los Angeles, Calif. 


Correction 

The author biography in “Working in Style” (May/June 
1990, page 38) gave the impression that Steve Roth wrote 
several books that he actually coauthored, edited, and/or 
produced. He was editor of and a contributor to Real World 
PostScript: Tools and Techniques from PostScript Pro¬ 
fessionals; he edited and produced ScanJet Unlimited, 
coauthored with Chris Dickman and Salvatore Parascan- 
dolo; and he edited and produced (but did not author or 
coauthor) The Macintosh Way by Guy Kawasaki and 
Learning PostScript: A Visual Approach by Ross Smith. 
Our apologies to those slighted by the error. 
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What’s real small, 
real PostScript, 
and a real bargain? 


The Tl microLaser PS Printer. As low as $1,895! 


The truth about PostScript®laser printers. 

PostScript laser printers have always been expensive. But for desktop 
publishers using Aldus PageMaker™, Freehand™, or other leading DTP 
software, true Adobe PostScript is unquestionably the printing standard 
of choice. Until now, the high price of PostScript laser printers forced 
many to endure long waits while printing to an overworked shared 
printer, to settle for lower-cost PostScript clones that can't promise 100% 
compatibility, or - worst of all - to do without a PostScript printer. 

Texas Instruments' microLaser PS family of true PostScript laser printers 
offers desktop publishers a breakthrough solution. The microLaser's 
ultra-compact, modular design puts PostScript printing power on your 
desk, where you need it - for as little as $1,895. Order yours today! 


microLaser PS - a compact, high-quality, low-cost printer. 

• Sharp, crisp text and graphics at 300 x300 DPI; dark, even blacks 

• TI quality modular design means low entry cost, easy upgrades 

• 6-pg-per-min Sharp engine; Motorola 68000 at 14MHz 

• Resident Adobe PostScript fonts (17 or 35) - downloads other fonts 

• Newest version of true Adobe PostScript for highest quality font 
and graphics rendering at best possible speed 

• Half the size of standard laser printers, weighs only 33.5 lbs 

• 1.3 sq. ft. footprint, sits on less than 10% of a standard sized desk 

• Adobe PostScript plus HP LaserJet® II emulation 

• On-line help, user-friendly menu selection in plain English 

• Prints from MS-DOS, Apple Macintosh, OS/2, or UNIX 

• Standard Centronics-style parallel interface (included) 

• Optional AppleTalk/Serial RS-422/RS-232 interface just snaps in 

• 1.5MB memory (both PS17 & PS35) - snap-in upgrades to 4.5MB 

• Space-saving 250-sheet paper drawer slides inside (81/2 x 11 inc.) 

• Straight-through paper path feeds envelopes, transparencies, 
labels, paper weights 16-34 lbs. 

• 1-year warranty and access to TI's support network 


microLaser PS17 and PS35 are identical with one exception. PS17 
offers the five most popular font families (Times, Helvetica, Helvetica 
Narrow, Courier & Symbol) to give you 17 fonts. The microLaser PS35 
adds AvantGarde, Bookman, New Century Schoolbook, Palatino, Zapf 
Chancery, and Zapf Dingbats (the same 11 Adobe font families - 35 
fonts total - in Apple's LaserWriter IINT/NTX ). 



The compact microLaser PS from Texas Instruments® measures only 
14.2" d x 13.4" w x 10.9" h. It offers desktop publishers true Adobe 
PostScript output - and HP LaserJet II emulation -at a breakthrough 
low cost. 100% reliability of PostScript guarantees trouble-free print¬ 
ing of even your most complex pages. Every time. 


microLaser PS17 

17 resident PS Fonts 

microLaser PS35 

35 resident PS Fonts 


$1,895 

$2,195 


AppleTalk Kit 
Legal Paper Tray 

2.5MB recommended 


Risk-free guarantee. 

Now you can afford personal PostScript! Guaranteed risk free. Your satisfaction is 
our primary concern. Order your microLaser PS today. Use it for up to 30 days. 

If the microLaser PS doesn't meet your expectations, send it back for a prompt refund. 

Ordering is easy. Satisfaction is guaranteed. 

• Call 800-622-4387 (or 408-648-5000 outside U.S.) from 7 am to 6 pm PST to place your order • 24-hour FAX 
order hotline 408-655-2853 • Call 800-622-4387 for technical support before or after ordering • We accept 
VISA, MC, or check • Your credit card is not charged until we ship • All in-stock items shipped same day Fed 
Express • No-risk 30-day money-back guarantee • Prices & availability subject to change without notice 

• We ship Federal Express — only $3 per order • Call for shipping outside Continental U.S. 


$129 1MB Memory Upgrade $399 

$ 69 Envelope Feeder $349 

Toner & supplies also available 


800-622-4DTP 

Call to order 


8 Harris Court, E4, P.O. Box 1271 
Monterey, CA 93940 


© 1990 DTP Direct 













Print Radio- 



Desktop publishing has made pos¬ 
sible a new brand of instant journal¬ 
ism: an hourly newspaper. The Latest 
News, published in Washington, D.C., 
is distributed to the passengers on the 
Pan Am Shuttle, which runs between 
Boston, New York, and Washington. 
Publisher Leland Schwartz refers to 
his five-year-old dream come true as 
“print radio”—news, stock quotes, and 
weather reports broadcast every hour 
on paper. 

After failing to enlist the support of 
a series of solicited financial backers, 
Schwartz chose to invest his own sav¬ 
ings in desktop publishing and prove 
that his vision of PageMaker’s poten¬ 
tial wasn’t harebrained. 

“I realized that no one would be¬ 
lieve the hourly newspaper idea was 
possible, until I produced one,” he 
says. “Desktop technology and Page¬ 
Maker are at the heart of this. Making 
an hourly newspaper without the 
technology would be cruel and un¬ 
usual punishment.” Once he had a 
sample issue of The Latest News in 
hand, finding partners proved easier. 
The Pan Am Shuttle, States News Ser¬ 
vice, United Press International, and 
Financial World magazine joined him 
in the cooperative venture. 

Now Schwartz and six associates, 
based in Washington, D.C., publish the 
26-page, letter-sized, report-bound news¬ 


At work producing The Latest News; Leland Schwartz and Lori Marcus. 



paper every hour in the afternoon. He 
hopes it will soon be a ’round-the- 
clock operation—with distribution 
expanded to the Chicago-New 
York, Dallas-Houston, and LA-San 
Francisco shuttle markets, to lunch 
and dinner patrons at hotels and res¬ 
taurants in major cities, and even to 
European and Asian capitals. 

The Latest News is produced on 
two IBM-compatible PCs running 
Microsoft Word and Aldus Page¬ 
Maker (see page 16). Its home is a 
comer in the newsroom of 
Schwartz’s other brainchild. States 
News Service. For 17 years 
Schwartz and up to 50 young report¬ 
ers—in an acknowledged training 
ground for the nearby Washington 
Post and other top dailies—have 
filed thousands of stories about the 
nation’s capital, with a custom focus 
targeted to readers in 35 states 
around the country. 

Now Schwartz is targeting a dif¬ 
ferent audience, one that he sees as 
hungry for the latest news and as a 
prime, big-spending demographic 
target for business advertisers. 

By using desktop publishing 
technology, Schwartz’s colleagues 
can quickly assemble the top stories 
from the UPI wire, selected States 
News Service items, and the Macin¬ 
tosh-produced information graph¬ 
ics available online from the 
Knight-Ridder Tribune News 
(KRTN) service. 

“The Latest News hasn’t missed 
a plane yet,” according to 
Schwartz, and it presently boasts a 
gap of only 90 minutes between the 
occurrence of a news event and its 
appearance in his paper. Joked one 
Latest News staffer, “Any faster 
and we’d be live.” Schwartz hopes 
to reduce that time even further, 
though. At press time, distribution 
was soon to begin at New York’s 
La Guardia and Boston’s Logan air¬ 
ports. Completed PageMaker pages 
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An hourly newspaper takes flight. 


will then be transmitted from Wash¬ 
ington via modems directly to PCs at 
the airports, and the pages will be re¬ 
produced on high-speed copiers in¬ 
side the Pan Am Shuttle terminals. 
The current 1MB files—which will 
soon double with the inclusion of 
digital photos and electronically 
converted graphics—will be com¬ 
pressed for transmission and decom¬ 
pressed for printout. 

The Latest News was first mar¬ 
ket-tested on the Washington-New 
York shuttle leg. Says Harris Her¬ 
man, president of the Pan Am 
Shuttle, “Its acceptance was estab¬ 
lished by the fact that the only com¬ 
plaint we received was from passen¬ 
gers out of New York, who said, T 
received it in Washington, why can’t 
I get it in New York?’ Passengers 
were amazed at how professional it 
looked, not believing it was pro¬ 
duced every hour.” 

Having gotten into the black after 
only three weeks and with potential 
partners already in discussion. The 
Latest News is expected to expand to 
the Paris-London market and there¬ 
after around the world via satellite. 
This will keep the Washington 
newsroom busy 24 hours a day. 

For Schwartz, the key to the suc¬ 
cess of The Latest News is speed and 
timing. He saw the chance to offer 
fresh news that the big-city dailies 
couldn’t match, while not competing 
with them where they are strong. 
“The key to this is high-speed turn¬ 
around,” he says. “This is in essence 
a paginated UPI wire.” 

Schwartz considers the major 
dailies in the northeastern market— 
The New York Times, Wall Street 
Journal, Washington Post, and Bos¬ 
ton Globe —to be “must reads” in 
the morning. Thus, he began The 
Latest News with a focus on the af¬ 
ternoon market. By afternoon “the 
morning dailies have become 
yesterday’s news,” reporting on 


events that occurred 10 to 12 hours Stuart Silverstone 

ago, before their nighttime closing 
deadlines. Since those deadlines, 

“the Tokyo stock market has been 
cranking away and East and West 
Germany have been having unity 
talks,” he adds. 

The shuttle passengers were a 



The Latest News is on board the Pan Am Shuttle every afternoon on the hour. 

natural first target audience for The 
Latest News because, in Schwartz’s 
words, “they’ve usually been in a 
five- to six-hour news blackout” 
while attending meetings. They’re 
also a prime target for The Latest 
News' fast-growing list of advertis¬ 
ers. “They are information-seeking, 
upscale, influential passengers,” ac¬ 
cording to Milt Capps, vice presi¬ 
dent for corporate relations at UPI. 

Asked about the demographics 
of the passengers on the shuttle, 

Schwartz replies, “They’re rich, 
smart, and influential. They need to 
know what’s going on around them. 

Our challenge is to deliver the news 
to them in a way that’s riveting and 
works for them.” 

Schwartz speaks from experi¬ 
ence. It was on a shuttle trip some 
five years ago that he wondered 
what was going on in the world and 
hatched the idea that became The 
Latest News. 

One solution he thought of at 
that time was a TV screen in the 
back of each seat broadcasting the 
latest news—“■which will happen 
someday, but not soon.” Radio was 
another thought—“but everyone 
would have to wear headphones.” 
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Making The Latest News 

The technology for producing The Latest News is based on XT- 
level IBM-compatible PCs that have been upgraded by the PC Help! 
Company of Annandale, Virginia, with 20MHz 386 chips on an add-in 
motherboard from Hauppauge Systems. 

Wire stories from an FM sideband transmission are captured by 
UPl’s News Manager software, which sorts them into 25 subject 
categories, such as business, sports, and foreign. The top stories 
are then placed as ASCII text files into Microsoft Word 5.0, where 
they are edited down to a fraction of their original length for inclusion 
into The Latest News’ limited space. 

The Word files are transferred over a Novell 4.0A network into 
page-layout templates in PageMaker 3.0, where each element of a 
story—headline, byline, dateline, and copy—is converted according 
to a predesigned style sheet. 

The Latest News’ infographics are downloaded from KRTN’s 
PressLink network as Apple Macintosh files, having been produced in 
Aldus FreeHand or Claris’ MacDraw II. Those files are saved in the 
PICT format and then converted with utility software into the TIFF or 
EPS formats, also for placement into PageMaker. 

After several members of the 55-person States News staff are 
enlisted for proofreading and final editing, the finished pages are output 
on an upgraded Laser Jet Series II printer. A LaserMaster controller 
board, by Applied Intelligence of Alexandria, Virginia, becomes the 
raster-image processor that increases output processing speed 
tenfold. The accompanying Turbo Research software runs in the 
Windows environment and increases the laser printer’s output 
resolution to 800 dpi. 

Further system upgrades are achieved by QuarterDeck’s QEMM 
software for expanded and protected memory management and by 
MultiSoft’s PC Quick software for RAM and disk caching. Quarterdeck’s 
DeskView software will soon be added in order to run the 386s with 
both News Manager and Microsoft Word concurrently in adjacent 
windows for faster story transfers. 

The 26 pages of high-resolution laser output are then hand- 
carried to a nearby print shop, where 200 two-sided copies are 
reproduced with Xerox 5090 copiers. Besides a throughput speed of 
100 copies per minute, the machines are able to adjust brightness 
controls separately for each page or page segment. The copies are 
glued and taped with a Cheshire binding for the distinctive look of the 
“executive briefings” that they represent. 

Within 15 minutes, the latest edition of The Latest News has been 
trucked directly to the National Airport gate of the Pan Am Shuttle and 
personally handed out for free to the boarding passengers. “That’s part 
of why the advertising works,” Schwartz explains. “When it’s handed 
to you, it becomes a ‘must read.’” 


He realized that a traditional news¬ 
paper would be impossible to pro¬ 
duce with the kind of rapid turn¬ 
around his idea would require. 

“Desktop publishing was the 
perfect answer,” he thought then. 
“There’s still a great magic to the 
printed page. You can write on it, 
cut it out, mail it, reread it, and— 
most important—stop looking at it 
and come back to it.” 

Adds Milt Capps of UPI, phi¬ 
losophizing on the forces creating 
The Latest News, “The information 
age, the dawning of which has been 
heralded for 15 years, is really go¬ 
ing to blossom in large measure be¬ 
cause the economics offered by new 
technology make it possible to ex¬ 
ploit niches like this. We hope this 
is going to lead to a tremendous de¬ 
mocratization of information.” 

As for the future of journalism 
technology, Schwartz visualizes a 
newspaper displayed on a flat 
screen, or even a hologram that 
looks like a printed page, “but 
where the pictures and graphics are 
live video.” 

Closer in time and closer to 
home, he speculates that software 
may eventually incorporate enough 
intelligence to make him obsolete. 
“Maybe PageMaker 7.0 will be able 
to anticipate what its user is likely 
to do and automatically paginate 
The Latest News,” he smiles. For 
now, though, Schwartz and his 
staff have plenty to do. |jjgg 

Stuart Silverstone, a graphics con¬ 
sultant and designer based in Wash¬ 
ington D.C., is a frequent contributor 
to Aldus Magazine. 
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Park Avenue™ 
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Blippo™ Black 


Robu/I 

Bodoni Book 

Classic 


Zurich™ Black Italic 

Assertive 


Swiss Light Italic 


Light 


Broadway™ 





Express yourself with Bitstream® type. 

Your documents can be more effective if your type conveys the image you want to project. 
Bitstream has the styles you need. For all types. 

To get a free catalog, circle the reader service number. 

To order Bitstream type, call 1.800.522.FONT. 
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© Copyright 1990 Bitstream Inc. All Rights Reserved. Bitstream is a registered trademark and Zurich is a trademark of Bitstream Inc. Broadway and Park Avenue are trademarks of 
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Hand Tbols. 

You know what it’s like. 

If you’re in graphic arts, you know 
there’s a lot of grunt-work. 

Like rubbing-down type. And 
tracing and tilling letters to comp-up 
headlines. 

Trying to get true colors from a 
junkyard of dried-out markers. 

Inking and re-inking rules and 
borders because of clogged pens. 

T-squaring elements to be sure 
they’re aligned and square. 

Counting characters. 

Spinning proportion wheels. 

Tracing off the Lucy 
Wouldn’t it be nice to spend more 
time exercising your brain instead of 


your wrist? Exploring concepts? 
Refining layouts? Trying “What if” 
design options? Or experimenting 
with color combinations? 

That’s exactly what you can do 
using today’s advanced layout, design, 
and illustration programs, the 
Macintosh II™ family of computers and 
a CalComp DrawingCard™ display 
system. 

CalComp large screen displays help 
you get the most from your Macintosh. 
Fbr one thing, they never let you lose 
sight of the big picture. DrawingCard 
is the first 21" system to give you 
two full pages of color side-by-side at 
actual size. That’s critical when you’re 


designing double-truck ads, brochure 
spreads or creating a large horizontal 
illustration. 

DrawingCard’s flat screen elimi¬ 
nates distortion and with its excellent 
resolution and contrast you can see 
the effect of small changes in the col¬ 
ors right on the screen. Or evaluate 
the visual effect of half-point variations 
in type size and leading. You can even 
see the precise amount of letter over¬ 
lap when you set your headlines “tight 
and touching!’ 

And with DrawingCard displays, 
what you see on the screen is what 
you get on your printer because screen 
resolution is true 72 dpi. 


All screen images were scanned, imported, displayed and photographed on CalComp DrawingCard displays. 

© 1990 CalComp Inc. DrawingCard and WIZ are trademarks of CalComp Inc. Macintosh is a trademark of Apple Computer, Inc. 
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SMiMiiii— 2pq Burger 


How to build 


Producing this spread for the B.Y.O.B. 

(Build Your Own Burger) restaurant on 
a Macintosh equipped with DrawingCard 
is faster and easier than with conventional 
manual methods. 

You can use it for rough thumbnails, 
full comps, final mechanical art-even 
finished film with halftones or final 4-color 
separalions. 

With DrawingCard s crisp, clear image 
you can control your work precisely because 
you can see your work precisely. 

DrawingCard also lets you command a 
full palette of gray-scate tones and color 
So whatever your needs, there's a CatComp 
DrawingCard System for you. 


CrayVision 
System displays 
256 shades "—^ 
of gray. 


A 


21-inch, 
two-page 
display 

I shows two 

* side-by-side 

te a pages. 


ChromaVision 
system displays 
256 colors. 


More 'live" 
image area: 
1152X870 
pixel. 


ChromaVision Plus 
displays 16.7 million 
colors. 


75Hz refresh rate 
for flicker free 
images. 


B.Y.O.B. 

Build Your Own Burger 


32-bit QuickDraw 
compatible. 


21" ChromaVision Plus 
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Power Tbols. 


There are three DrawingCard systems 
to choose from. Our 8-bit GrayVision 
display system with 256 shades of 
gray is ideal for desktop publishing 
and design projects using line art 
and black-and-white halftones. 

Our 8-bit ChromaVision system 
with 256 colors is the perfect match 
for the great majority of desktop pub¬ 


lishing, design and illustration projects 
where 4-color reproduction is needed. 

And our 24-bit ChromaVision Plus 
system (shown above) with 16.7 million 
colors is the ultimate display where 
color accuracy is especially critical 
such as color retouching. 

DrawingCard display systems are 
just one way CalComp, a worldwide 

21" ChromaVision 



21" GrayVision 





DrawingCard monitors feature 75Hz refresh rate forflicker free performance, large live 
area (1152x870pixels) and 72dpi screen resolution far true WYSIWYG. 


graphics leader, supports the arts on 
Macintosh. There’s also WIZ,™ a new 
mouse system that combines the fea¬ 
tures of a traditional mouse with the 
power of a graphics pad. Plus a com¬ 
plete line of high-performance printers. 

So stop using those antique hand 
tools today. After ail, the graphic arts 
should be full of inspiration, not perspi¬ 
ration. Fbr more information about 
DrawingCard displays, call: 

1-800-CalComp. 

In Canada, call: (416) 635-9010. 


We draw on 
your imagination : 

CalComp 

A Lockheed Company 













































HARRY EDWARDS 


PUBLISHING 


O N 


^ y any measure the Goodwill Games 
will be immense. The Games, being 
held in Washington State this sum¬ 
mer, are an Olympics-style interna¬ 
tional athletic competition, and then- 
statistics are intimidating—more than 
3,000 athletes from dozens of nations, 
competing in 21 different sports in 7 
cities, and an expected hundred thou¬ 
sand live spectators (not to mention 
the millions more expected to watch 
the Games on TV). 

Imagine that it’s your job to pro¬ 
duce a publication containing articles, 
features, advertising, and yesterday’s 
results to be handed out to spectators 
every day during the Games. Now you 
have some idea what’s keeping the Goodwill Games publish¬ 
ing team up at night. 

When the Goodwill Games were awarded to Seattle, the Seattle 
Organizing Committee turned to International Event Management 
(IEM), a consulting group that specializes in organizing large 
international sporting events. IEM is providing a variety of services 
for the Games, including producing the official publications. 

And “official” means everything from souvenir programs, 
guides, and ticket brochures to business cards, parking and press 
passes, and volunteer mailings. Says Bob Stiles, who is Director of 
Publications for the Games, “We’re a full-service office. We write 
it, design it, we produce it—we do almost everything here.” 

PageMaker has given Stiles’ group the flexibility to quickly 
and economically tailor pieces for different purposes. For ex¬ 
ample, for the 1984 Olympics, one ticket 
catalog was produced for all the 
events that took place in California. 



The Goodwill Games publishing team: 
James Machado, Bob Stiles, and Dave Ciuba. 



But for the Goodwill Games, several 
ticket brochures have been produced 
to fit the buying needs of the public— 
for example, a Spokane ticket bro¬ 
chure was prepared for the volleyball, 
rhythmic gymnastics, and weightlift¬ 
ing events that are being held in that 
city. “I’ll wager that the ’84 Olympics 
in Los Angeles had several times the 
number of people doing what we’re 
able to accomplish with a staff of 
four,” says Stiles. 

Perhaps the most ambitious job the 
publications group will take on is the 
creation of the daily programs that will 
be distributed at each competition 
venue during the Games. Nearly 
400,000 of the 60- to 80-page programs will be printed and 
distributed during the Games, and each will consist of two 
sections, the “outer wrap” and the results section. 

The outer wrap will be 32 four-color pages plus a cover. 
Seventeen versions of this section are being prepared, one for 
each day of competition. Printed before the Games start, the 
outer wrap includes features about various competitors and 
sports happening that day. 

The results section, produced daily, will consist of 32 to 40 
black-and-white pages that will include all the results from the 
previous day, along with several short articles and advertising. 

How can that much information get gathered and published 
in such a short time? Getting the programs into print will involve 
the combined efforts of Dave Ciuba, who’ll be managing the 
layout of the program in PageMaker; Type Gallery, the 
Seattle service bureau that will be outputting cam¬ 
era-ready pages; Robinson Publishing, which 


9am to 9pm: At seven 
competition venues around 
the state of Washington, 
competition results are 
compiled on terminals 
linked to BCS’s mainframe 
in Seattle. 


pass 


9am to 9pm: Results are 
available at the Goodwill 
Games Press Center 15 
minutes after an event ends. 



3pm to 8pm: At the 
press center, results 
are downloaded as 
ASCII text files and 
flowed into PageMaker. 


9pm: Completed 
PageMaker publica¬ 
tions are taken to 
Type Gallery for 
output on a 
Linotronic 300. 
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will be printing the program; and Bayless Bindery, which will 
be assembling the results section with the preprinted outer wrap. 
In order for the programs to be delivered on time the next day, 
they must be at the bindery by 3 a.m. With competition for some 
events ending as late as 9 p.m., a great deal has to happen in a 
short time. “We won’t be getting much sleep while the Games 
are going on,” says Ciuba. 

Publishing the results literally starts at the competition 
venues around the state. There, results will be entered on 
terminals provided by IBM for Boeing Computer Services 
(BCS). Each terminal is linked to an 
IBM System 38 at BCS in Seattle, 
where results from around the state 
are compiled, then transmitted via a 
dedicated phone line to the Goodwill 
Games Press Center. 

Layout of the results section will 
start in the afternoon at the press 
center. Ciuba will download the re¬ 
sults from BCS as ASCII text files. 

After the results have been down¬ 
loaded, they’ll be placed into Page¬ 
Maker using DataShaper, an install¬ 
able database import filter for Page¬ 
Maker. Because the format of results 
from each event will vary—for ex¬ 
ample, relay events typically 
have four 



10pm: Film negatives are 
driven to Robinson 
Publishing. 


PUBLISHING TOOLBOX 

FOR THE RESULTS SECTION 
SOFTWARE: 

PageMaker 4.0, DataShaper from Ben Ware, 
Aldus FreeHand, Microsoft Word, Adobe 
Streamline. 

HARDWARE: 

Macintosh Ilex, 19” Radius grayscale monitor, 
Macintosh SE, Apple LaserWriterNTX, Hewlett- 
Packard ScanJet Plus. 


competitors on a team, the pentathalon has five events and one 
competitor, and so on—Ciuba plans to build a separate 
DataShaper format file for each event, then flow the results into 
a single PageMaker publication. DataShaper automatically 
tags and applies styles as the file is placed, so very little manual 
formatting will be needed. 

Once the results section of the program is laid out in 
PageMaker, it will be taken to Type Gallery, where film 
negatives will be printed on a Linotronic 300. The negatives 
will then be driven to Robinson for stripping and printing on a 
web offset press. From the printing 
plant, the page forms will then be 
trucked to Bayless Bindery, where 
they’ll be cut and bound in with the 
preprinted sections. And finally, the 
completed programs will be trucked 
to the different competition venues, 
arriving just in time for that day ’ s event. 

By the time the Games start, the 
publications group will have made 
several practice runs at getting the 
program produced. “My biggest fear,” 
chuckles James Machado, the Assis¬ 
tant Publications Director, “is having 
all the covers for Day 7 getting 
bound with the results for Day 4 
and shipped to Oregon. It keeps me 
up at night.” j 


3am: Printed page forms 
are trucked to Bayless 
Bindery where they are cut 
and bound with the 
preprinted sections of the 
daily program. 




Spokane 


Kennewick 


7am: Completed programs 
are trucked or flown to the 
competition sites around 
the state. 
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Buy our Mac-compatible color 
printer and get this IBM-compatible 

color printer free. 

The new Phaser PX Color Printer from Tektronix. workstations that might come along. Automatically 

m 1 a-nnnc switching from port to port to keep everybody happy. 

Unly V995 Add to that certified PANTONE** Color that can 

The price is as much of a breakthrough as anything be printed on paper or transparencies, and you’ve got 
else. The Phaser PX offers PostScript-language com- a color printer that will do more for less money than 
patibility and 300 dpi thermal-wax color that’s brighter ever before. 

and bolder than that of pricey competitors. And not So call 1-800-835-6100, Dept. 11M to find out how 

only can you hook it up to an office full of Macs via to get your hands on the new Tektronix Phaser PX. 

AppleTalk, but it will also accommodate the PCs and Then you can kill two birds with one color printer. 

The New IfektronixPhaserPX* 

*Pantone, Inc.’s check-standard trademark for color reproduction and color reproduction materials. Copyright © 1990 Tektronix, Inc. 
















The Cat 
Out o 




Craig Stinson 


It was surely the worst-kept secret of the year—and for good 
reasons. Aside from the seven-month delay in getting the new 
system ready for market, you just can’t expect an army of 
independent software developers, working on new products to 
run under it, to keep mum for that long. And even at Microsoft, 
pride ran so high that employees—as well as some executives— 
couldn’t restrain themselves from talking. 

But the main reason the cat broke out of the bag so far ahead 
of its May 22,1990 debut was the cat itself. Windows 3.0 may 
well be the most important new piece of system software since 
MS-DOS 2.0. By creating a version of Windows that uses all the 
memory on your computer, not just the lower 640K, Microsoft 
has laid the groundwork for increasingly powerful Windows 
applications. And in doing so, it has extended the life expect¬ 
ancy of this popular graphical user interface well into the mid- 
1990s and beyond. 

A new look 

The first thing you will notice about Windows 3.0 is its new 
desktop. Menus and dialog boxes now use a proportionally 


spaced font (Helv), and command buttons look three-dimen¬ 
sional. Many dialog boxes now include “drop-down” list boxes— 
lists that open at the click of a mouse, allowing the dialog boxes 
to offer more choices without overwhelming the eye. 


Windows’ new look. 



■ Pius - 6 $ Fite Manager 
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Windows 3.0 finally arrives 




The facelift makes Windows 3.0 look and feel like version 
1.2 of OS/2 Presentation Manager. Other connections with 
Presentation Manager also quickly become apparent. For ex¬ 
ample, pressing Ctrl + Esc or double-clicking anywhere on the 
desktop summons Task List, a utility that functions much like 
its Presentation Manager counterpart. A handy tool when you 
have many applications open at once, Task List lets you switch 
to or shut down a selected program or neatly arrange all icons 
and open windows on your desktop. 


f§ . Task List “ ] 

Program Manager 


PageMaker - C:\PM\DUDFIVE.PM3 
Tiffany Plus - F:\DOCUSERS\REID\BAG04.T 
File Manager Help - WINFILE.HLP 
Paintbrush 0PTSTRYV.PCX 
File Manager 


Pressing Ctrl + Esc 
brings up Task List, 
which lets you switch 
quickly between 
applications. 


Think of Program Manager as a true Windows shell—a tool 
for working with Windows—and File Manager as primarily a 
DOS shell that happens to be a Windows application. From 
either shell, two taps on the mouse button is all it takes to start 
a program, with or without an associated data file. 

Program Manager makes it easy to organize your work by 
task, instead of by the directory structure of your hard disk. For 
example, let’s say you’re working on five separate projects at 
once. Each involves 
PageMaker, a word 
processor, a graphics 
application, and 
assorted 


Goodbye, Executive 

MS-DOS Executive, the butt of many derisive 
Windows 2.0 critiques, has been replaced by two 
new programs. Program Manager and File Man¬ 
ager. Either can serve as your Windows 3.0 “com¬ 
mand post”—or default shell, to use Windows 
terminology. 

Program Manager and File Manager offer 
complementary services. Program Manager dis¬ 
plays programs as icons (only superficially like 
those of the Macintosh Finder) and allows you 
to organize your programs and data files in docu¬ 
ment windows called program groups. File Manager lists 
programs and files by their DOS filenames, displays the tree 
structure of your disks and the contents of any directory, and 
provides a multitude of disk housekeeping commands. You can 
work with the contents or structure of any hard disk, floppy disk, 
RAM disk, network drive, or CD-ROM unit. 


PageMaker 
and Windows 3.0 


PageMaker 3.0 for the PC has been 
updated (PageMaker 3.01) to run under Windows 3.0. For 
more information about obtaining PageMaker 3.01 and 
running PageMaker underWindows 3.0, see “Getting Started 
with Windows 3.0” on page 44. 
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The How-To Newsletter for Electronic 
Designers and Desktop Publishers 


Finally, some straightforward and practical 
step-by-step instruction on electronic design 
for working graphic designers. 



“Best publication for this field. 
We’ve picked up more practical 
help with Step-By-Step Electronic 
Design than ail others put together.” 
- Studio Owner 

It's time to get beyond the hype and 
into the real work of taking advantage 
of these new tools. 

The same kind of benefits thousands 
receive each month on general 
graphics subjects in Step-By-Step 
Graphics® are now available in a 
16-page newsletter that is packed with 
information, written from a practical 
perspective — to help you get those 
desktop projects out the door, 
creatively, quickly and economically. 

16 packed pages of step-by-step 
professional guidance in a full 
color, how-to format. 

With this monthly, 16-page, 4-color, 
8*6" x 11" newsletter, professionals re¬ 
ceive valuable and timely information 
on new design techniques, typography, 
graphics and software and hardware of 


interest to electronic designers and 
production professionals. 

Another important function of Step- 
By-Step Electronic Design is to keep 
electronic designers informed about 
what techniques, unique applications 
and other creative touches their 
colleagues are producing. Each month, 
you'll find special features on exciting 
electronic design projects, with step- 
by-step visuals detailing how they were 
designed and produced (similar to Step- 
By-Step Graphics, with which the 
newsletter is affiliated). 

You'll also find many standing 
departments — including a Q-&-A 
column where you can go for answers 
to your unique problems — written and 
edited by professionals who helped 
start this revolution in graphic design. 

Step-by-step, how-to features to 
make your desktop projects more 
creative and effective. Here's just a 
small sample of the kinds of infor¬ 
mation you’ll find in Step-By-Step 
Electronic Design: 

■ Custom Patterns in Illustrator ■ 2D 
Into 3D Into Motion ■ A Logo Goes 
PostScript ■ Word-to-PageMaker ■ 
Putting Ventura on the Table ■ Pix- 
elated Poster Effects ■ Clip Art 



Pointers ■ Font Management ■ Stor¬ 
ing and Retrieving Files ■ PostScript 
Special Effects (FreeHand) ■ Photo 
Retouching With Digital Darkroom ■ 
Computerizing a Catalog (Ready, Set, 
Go!) ■ Presentation Graphics (Power¬ 
Point) ■ Pro3D on the IBM PC ■ Spe¬ 
cial Lettering Effects (Illustrator) ■ 
Annual Reports With PageMaker ■ To 
Trace or Autotrace? ■ Diagramming 
in FreeHand ■ Getting the Most From 
PostScript ■ Package Design With Pix- 
elpaint ■ AND MANY, MANY MORE 
HOW-TO FEATURES IN EVERY 
ISSUE. 


FREE TRIAL OFFER 

If you subscribe before August 31, 1990 

Use coupon below or 

800 - 255 - 


o 

VISA, MasterCard & AMERICAN EXPRESS accepted 


I-------“1 

! □ Yes, enter my FREE TRIAL OFFER for a 1-year, J 

12-issue subscription to Step-By-Step Electronic J 
! Design @ $48.00 (in Canada, add $9.00 postage and ! 

handling, payable in U.S. funds). If I am not completely J 
J satisfied after reading my first issue, I will mark ! 

J “Cancel” on your invoice, keep the free issue, and owe J 

nothing (Offer expires July 31, 1990.) 

I □ Also send me a custom binder for my issues @$6.95. | 

I Offer applies in U.S. and Canada only — call or write for I 

I prices in other areas. I 

I Please check one: I 

I □ Payment enclosed. I 

| □ Bill me. Net 10 days. | 

I □ Please charge to my credit card: | 

| □ VISA □ MasterCard □ AMERICAN EXPRESS I 

| ACCOUNT NO. (include all raised numbers on your credit card) | 


Please give us your credit card expiration date so we 

can process your order: __ i _ 

month year 

Name & Title _ 


Company 


Street 


P.O. Box_ 


City _ 

State_Zip_Phone 


Authorized Signature 


21315400 


Mail to: Dynamic Graphics, Inc. 6000 N. Forest Park Dr., 
Peoria, IL 61614-3592. 
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document files. A simple Program Manager command lets you 
create a new program group window for each task you’re 
working on. Then you can copy the icons that start PageMaker 
and your other applications into each program group (you do 
this by dragging the icon with the mouse while holding down 
the Ctrl key). Finally, another simple menu command lets you 
link the application icons to the documents you want to work 
with. Then, when you want to work on Project X, you just 
activate its program group window, and everything you need is 
all in one place. 

Other improvements 

Unlike Windows 2.0, Windows 3.0 has been designed with 
network users in mind. At shipping time, the list of supported 
LANs included 3Com, Banyan, the IBM PC LAN, LAN Man¬ 
ager 1.x, LAN Manager 2.0 (Basic and Enhanced), Microsoft 
Network, Novell Netware 2.10 and higher, and Novell Netware 
386. You can use File Manager to connect to selected network 
drives, Control Panel to attach network printers, and Print 
Manager commands to inspect the contents of network print 
queues. (Print Manager replaces the Windows 2.0 Spooler.) 

All the Windows shells, desktop applications, utilities (Con¬ 
trol Panel, PIF Editor, the Setup Program), and games are 
supported by a terrific hypertext-style Help system. To bring up 
more detailed information on particular topics, you double¬ 
click key words in Help messages. The system remembers your 
steps through the maze, retraces on demand, allows you to place 
bookmarks on key topics for easy return, and even lets you 
augment messages with custom annotations. Best of all, the 
Help system is available to any program, thus encouraging 
uniformity across applications and (one hopes) a higher level of 
Help support from many vendors. 

Most of the Windows desktop accessories have also been 
improved. Calculator includes scientific and programming 
functions, and Notepad’s file-size limit has been quadrupled. 
The monochromatic and otherwise primitive Paint has been 
replaced by Paintbrush, a somewhat stronger color bitmapper. 

Control Panel is easier to use and provides more customizing 
options. The “Colors” command lets you choose colors from a 
palette, as well as create and save named color schemes. The 
new “Desktop” command allows you to drape your desktop 
with bitmapped “wallpaper.” For instance, with this command 
and a scanner, you can customize your system to display your 
company logo as a backdrop for your Windows applications. 


A new way to look at file structure: File Manager. 


__ Directory Tree _ 

L=r|A Ir^iBpgHls-dD [gjF ByBz' 


C:\PCMENUAR 
—£3MOUSE1 
—£3 NBACKUP 
—£□ NETWARE 
—S3PCART 


iiPCMENUAR 


£34-19ART 
£□4-20 ART 
£□4-2 3 ART 
£34-2 4 ART 


--£3 PC WORD 


’H C:\PCMFNUARV* 

;»|4-19ART1 


4/18/90 

ti 

± 

£3[4-20ART| 


4/19/90 


£3 [4-2 3 ART] 


4/23/90 


H[4-24ART| 


4/24/90 


ill HELPMN.PCX 

3076 

4/24/90 


HI MENU.PCX 

5931 

4/24/90 


m OPTSTRYV.PCX 

3546 

4/24/90 


m STORYMN.PCX 

2796 

4/24/90 


H} TRANSFER PM 3 

26496 

5/16/91 


11 TRANSFER.PM3 

87552 

5/16/91 

n 

---- 


. 




Memory and operating modes 

But the real payoff in Windows 3.0 is the increased memory 
it makes available to Windows applications. On computers with 
80286, 80386, or 80486 microprocessors, Windows 3.0 sup¬ 
ports up to 16MB of extended memory. On 80386- and 80486- 
based computers, moreover, internal memory can be aug¬ 
mented by disk-based virtual memory. 

Windows applications can now access memory well beyond 
640K. Non-Windows programs are still limited to 640K of 
conventional memory apiece, but you will be able to run more 
of them at once without drying up the resources needed by your 
Windows applications. 


Making Conventional Memory 
Unconventional 

Breaking the 640K limit 


Although you could add expanded memory to go 
beyond the 640K limit under Windows 2.0, it was slow 
and cumber¬ 
some. 

Windows 3.0 
dissolves the 
640K limit, 
giving 
applications 
free access to 
any extended 
memory on 
your PC, up to 
16 MB. 




640K Conventional Memory 


640K m 640K 


Windows 2.0 


Windows 3.0 


Windows can now run in three distinct operating modes: real 
mode, standard mode, and 386 enhanced mode. By default, the 
software chooses the appropriate mode for your system when 
you simply type win. On 80386 and 80486 systems with at least 
2MB of memory, Windows automatically runs in 386 enhanced 
mode. On 80286 systems with at least 1MB of memory (and on 

Continued on page 58 
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BP America's Chuck Miller 
on Hammermill Laser Plus®: 
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Hammermill 
Laser Plus* 

(Featuring Wax Holdout) 

For Prepress Proofing and Camera-Ready Masters 




"We're getting 

all the 

resolution our 
desktop systems 


promised." 


"Laser printers are 
absolutely amazing. 

One thing you learn 
very quickly, though. 

When you put in plain 
old copier paper, all 
that comes out is plain 
old copies." 

Chuck Miller manages the 
graphics department at BP America's 
headquarters in Cleveland. He 
keeps a staff of seven designers, 
including freelancers, going full tilt. 

"Then Hammermill came out with 
Laser Plusf Believe me, it's the paper 
laser printers were waiting for." 

Hammermill Laser Plus is made 


precisely for high-resolution printers 
It lets you produce repro¬ 
quality type at your desk and 
even has built-in wax hold¬ 
out for prepress paste-up. 

"Solid blacks actually 
come out solid black.Type's 

sharp and clear from ----— >rr _ 

6-point on up—the way conducts its business. 


it's supposed to be 
from a laser printer. We 
proof on Laser Plus at 
300 DPI and create 
final repro type on it on 
a 600 DPI machine." 

If you take your pub¬ 
lishing personally, 

like Chuck Miller, you should strike up 
an acquaintance with 
Hammermill Laser Plus. 
For samples and the 
name of your nearest 
Hammermill supplier, call 
.... . . 1-800-242-2148. 

Where America “You get the best your 

printers can give you." 


©1989 International Paper Company 
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ook up “cheap” in Webster’s II and you’ll find, among other defi¬ 
nitions, “relatively low in cost,” “requiring little effort,” and “stingy; miserly.” 
Under “trick” the leading definition is “an indirect, often deceptive or fraudu¬ 
lent means of achieving an end.” 

Hmm, strong language. But it’s pretty close to what we meant when we 
decided to devote a section to cheap tricks, and invited our readers to send 
in their favorites. No, we’re not encouraging fraud. But there’s an impish, 
almost subversive, “fooled-ya” quality to the best cheap tricks. 

By “cheap” we don’t mean tacky. As Joan Horne Lollar remarks in this 
issue’s “Perspective” (page 64), even a low-cost job deserves good writing, 
editing, design, and production. But does the client, or the reader of the piece 


Print Prestamped 
Postcards 



Trick Use prestamped postcards. 

The humble postcard has lots of practical uses. Consider postcards for 
“mini-newsletters,” news releases, reminders, party invitations, advertise¬ 
ments. Remember, you can use either vertical or horizontal orientation, 
whichever works better with your artwork and copy. 

The Post Office sells postcards already printed with prepaid postage. 
That way, you just print one side with your message—include your return 
address to save writing or stamping it on later—and affix address labels on 
the other side (or hand address them, of course). If you’re printing large 
numbers at a commercial printer, you’ll get a discount for supplying your own 
paper. For small runs, you can hand- 
feed them into your photocopier or 
laser printer; in some cases it 
helps to put each one through 
on top of a sheet of letter paper. 

Submitted by Georgann B. 

Nirva, Development by Design, La 
Crosse, Wis. 


New Shipment! 

Come down and see our new furniture from 

i. u-:- is 

the 


you’re producing, need to know how you got your results, or how little it cost 
to get them? 

Look through the winning cheap-trick submissions that follow. There’s a 
lot of inventiveness and a lot of variety here, coming both from experienced 
graphics pros and from “cottage-industry” users. 

Each entry in the Cheap Tricks contest was judged by the editors on the 
basis of ingenuity, cost-savings potential, and practical usefulness. We 
picked 14 winners, crowning 5 of them champions. Each winner received an 
Aldus Magazine sweatshirt. Each champion (denoted by a hand icon) also 
received their choice of an Aldus or Silicon Beach software product. 


A Basis for Brochures 

Trick Preprint a color base for your brochures. 

If you frequently produce brochures with different copy but the same 
underlying color scheme, it’s cost-effective to print each run as black only, 
on a preprinted color base. The base can be printed ahead of time in much 
larger quantities. 

One very flexible scheme is to preprint a solid color on two-thirds of one 
side of a sheet of paper (or buy them like this at an office-supply store— 
Intergraphix Corporation makes some). The color portion becomes the two 
outside panels of a trifold brochure. But this idea can be adapted to a variety 
of situations: for instance, preprint 
white paper with your logo and 
company information, and plan it 
so that it serves as both stationery 
and the stock for brochure printing. 

Submitted by Melanie Jones, 

Riverside, Calif. 
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Spray On Blacker Blacks, 

Trick Using spray-on enamel or acrylic, make large black 
areas on laser-printed artwork a uniform, solid black. 

Buy a can of fast-drying clear spray enamel or acrylic—available at art- 
supply stores, but a lot cheaper at your local hardware or discount store (a 
typical price is $1.49). Once you laser-print your art, gooutside, orfindawell- 
ventilated indoor area. Spray aquick, light coating of enamel onto the page. 
(If there’s a lot of fine detail, like small type or fine lines, it may “melt” a little. 
Try to avoid spraying these areas, either by directing the spray or by cutting 
a mask that exposes only the target area.) Sprayed blacks darken and 



solidify noticeably, and become 
glossier and scratch-resistant. 
Use the result as camera-ready 
copy for printing, or as final artwork 
for presentations, signs, etc. 

This trick will also work with 
photocopies. 

Submitted by Dona Rousseau, 
Graphics and Laser Printing, Seattle, 
Wash.; and Troy Killgore, Creative 
Publishing, Orlando, Fla. 
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Paginate for Printing 

Trick Create a pagination scheme that saves on printing costs. 

Because of the way publications are physically produced—how they 
come off a desktop printer or printing press and how the pages are 
assembled—the pages may need to be arranged for printing in a different 
order from how they’re going to be read. You can often save money if you 
anticipate this process, and ignore PageMaker’s consecutive pagination in 
favor of a scheme of your own. (This means you have to number each page 
manually.) Here are two examples. 

EXAMPLE A: I produce camera-ready layout for an 8 V 2 n by 11" bi¬ 
monthly magazine. It’s commercially printed on tabloid-size sheets, which 
are then folded in half, collated, and saddle-stitch stapled down the middle. 
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I had two objectives. One was to optimize Linotronic printing, since one 
tabloid sheet costs considerably less to output than two letter-size sheets. 
The other was to save on stripping costs by anticipating how pages are 
arranged and printed on a printing press, with the first page on the same 
sheet as the last, second opposite next-to-last, and so on—all the rearrang¬ 
ing that formerly had to be done by the print shop. 

This is a 44-page magazine. To set it up, I use tabloid paper size, wide 
orientation, single-sided without facing pages. Each tabloid sheet has five 


columns, which are customized so the middle col¬ 
umn becomes the gutter. Now I operate pretty 
much as if I had two facing 8 V 2 " by 11 " pages, ex¬ 
cept that page 1 is opposite page 44, page 2 faces 
page 43, etc. 

I can proof the magazine on a LaserWriter. With 
the zero point at the upper-left corner of the tabloid 
page, and tiling set on “Automatic” with no overlap 
(an overlap of zero), I choose letter-size paper, tall orientation. Then two 
letter-size pages are printed for each tabloid sheet. 

Submitted by Byron Brown, MACAW, Oakland, Calif. 



EXAMPLE B: We needed to publish a software manual on a shoe¬ 
string, and came up with a scheme for maximum utilization of a legal- 
size sheet of paper. Here are the steps: 

1. Open a new document in PageMaker and select legal-size paper; wide 
orientation; double-sided, facing pages; and 0.75-inch margins all the 
way around. 

2 . Add at least 4 pages. Disregard page 1 . 

3. Starting on page 2, define 2 columns with 1.5 inches between columns. 

4. Drag a ruler guide to the 7-inch markon each page. This marks where the 
pages will be cut. 

5. Set up the pages as shown below. Number them manually. 

6 . Place text manually, without using autoflow, according to the new 
numbering system. 

7. When the document is finished, print the pages normally, then have them 
photocopied double-sided, in the quantity you need. Cut each sheet 
exactly in half, and then collate and bind. 

We hope this idea can help other small companies get off the ground as 
cheaply and as quickly as ours did. 

Submitted by Sandy Schilling, Lisa Dorsey, and Gail Waid, SARA Systems, Las 
Cruces, N.M. 




Homemade Disk Labels 


Trick Make your own disk labels from ordinary office supplies. 

Using Aldus Free Hand or PageMaker ; create a document that contains 
the disk labels you need. Measure carefully, and gang as many as possible 
ontoapage. Laser-printthedocumentontod^by 11” solid adhesive labels 
(Avery #5353or equivalent) and cut them out. After affixing them to the disks, 
cover with 2” clear book tape (Scotch #845 or equivalent), trimming the tape 
to fit. The finished labels are inexpensive, smudge-resistant, and attractive. 

Submitted by Ric Mommer, University of Iowa, Iowa City, Iowa. 
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Scanning New Alphabets 

Trick Access lots of fonts by scanning copyright-free letters from books of 
clip art. 

To spice up headlines, initial caps, and the like without having to pay for 
font software, buy a book that contains uncopyrighted alphabets. Tradition¬ 
ally, these have been photocopied or cut out—but they’re easy to scan. You 

can scan one letter at a time, or even 
manually cut-and-paste a headline and 
then scan the whole thing. Save the 
scanned letters to disk, then place them 
as graphics in your PageMaker publi¬ 
cation. There, like any graphic, they 
can be stretched, condensed, drop- 
shadowed, etc. 

Very fine serifs and letter details 
don’t hold up too well, so pick your 
typefaces accordingly. 

Submitted by Claudia Gunter, Sacra¬ 
mento, Calif. 


Instant Greeting Cards 

Trick Make a greeting card out of letter-size paper. 

Using PageMaker and a program like Aldus FreeHand, which canrotate 
text and graphics, you can make a greeting card/invitation inexpensively. 
Set up a letter-size page in four segments as shown. The top left rectangle 
needs to be rotated 180 degrees (upside down) before placing in Page¬ 
Maker. Print on heavy, colored stock, and fold in quarters. 

You can leave the bottom left and top right mostly blank, for a traditional 
greeting-card format; lots of quality letter-size paper is sold with matching 
envelopes to fit the folded size. 

Alternatively, avoid the cost of 
envelopes altogether: use all four 
rectangles, making the top right 
one into an address panel (placed 
sideways as shown). This creates 
a mailer, and saves having to write your return address 
over and over. 

Submitted by Eugene W. Hungate, Elkhart, lnd.;andJ. Scott Begley, 

Scott Desktop Publishing, Moody, Ala. 


Hue Today 
Gone Tomorrow 

Trick Get a “color day” discount from your commercial printer. 

Many print shops offer special “color days, ” when you can print a color 
for the same price as black. If your printer doesn % suggest the idea, or just 
ask him when he’s running another job in the color you want—once the press 
is set up with a color, it’s much easier to run another job in that color than to 
set it up all over again. (There are lots of other ways you can save money if 
you bend your schedule to your print shop’s convenience. The best cheap 
trick is to make friends with your printer.) 

Submitted by James S. Mosvick, Ginny’s Printing & Copying, Austin, Tex. 


Use Preprinted Stock 

Trick Print your document on preprinted paper. 

At stationery stores (not to mention drugstores, office-supply outlets, 
and other places), there’s lots of preprinted paper available. Sometimes it’s 
intended as notepaper, invitations, or stationery for handwritten letters. 
Much of it is four-color. Set up your PageMaker publication to make use of 
the design that’s already there. Then you can photocopy or print (either on 
a laser printer or at a commercial print shop) onto the stock, and get a 
multicolored result, at a fraction of the cost of color printing. 

Note: If you’re laser-printing or photocopying, pick paper with a matte 
finish, so the toner will adhere. 

Submitted by Barbara Goodman, Design for Marketing & Publications, Santa 
Ana, Calif. 



Sign Yourself Up 

Trick Use inexpensive materials to custom-make small signs. 

If you have a service to offer, a product to sell, or a sale to announce, you 
don’t need to hire someone to make you a sign. First, design your basic sign, 
including clip art if desired. Laser-print it onto white or colored stock. If you 
like, you can add color with marking pens. Then, using rubber cement or 
spray adhesive, affix the paper to a piece of posterboard, foamcore, or plain 
cardboard (cut up a packing box!). 

Cut a piece of clear contact paper about an inch larger than your sign in 
both directions. Now you have several choices: 

• To put the sign in a window, apply the sticky side of the contact paper to 
the back of your sign. Making sure the glass is clean and dry, place the 
sign’s face to the glass, and press the edges of the contact paper onto the 
window. (When you clean that side of the window, you can wipe right over 
the protected sign.) 

• For a freestanding sign, apply the sticky side 
of the contact paper to the front of the sign, 
and fold the edges over to the back (this 
keeps the sign from getting smeared or 
dirty). Cut a stand—flap of cardboard and 
glue it onto the back. 

• To mount the sign flat on a countertop, don’t 
attach it to cardboard at all. Apply the sticky 
side of the contact paper to the front of the 
sign and press onto the counter surface. 

Submitted by Vivian Rittenhouse, Smithton, 

Penn. 
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Arts &Letters 



Key Features and Benefits 

It’s Versatile! 

Some of the most popular uses of the 

Graphics Editor include: 

• Design and illustration (logos, business 
cards, covers, technical illustration) 

• Signs and posters (including banners) 

• Business presentations (word, bar, pie, 
and line charts on slides or overheads 

• Advertising materials (brochures, 
newspaper and magazine ads) 

• Screen printing (T-shirts, textiles, 
ceramic giveaways) 

• Desktop publishing (newsletters, 
bulletins, catalogs, documentation) 

— and many, many more! 

It’s Flexible! 

Combine original artwork, clip art, stock 

photography, charts and type in a single 

document. 

• Draw your own illustrations using powerful 
Bezier-based drawing tools in full color 
or wire frame without having to split 
the screen and jump back and forth. 

• Select predrawn artwork from over 5,000 
images included with the Graphics 
Editor and 10,000 optional images which 
can be purchased separately. 

• Modify predrawn artwork quickly and 
easily using powerful editing tools. 

• Import PostScript images and clip art in 
EPS format from PC and Mac products. 

Windows 3.0 Compatible 

Compatible with any computer 
with Microsoft Windows (2.1 
or later) and the appropriate 
version of DOS. 

Suggested retail is $695. 




Award-winning Clip Art 



Charting and Pictograms 



Masking and Hole C 
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Comps Made of Light 

Trick Create a full-color comp of a design on a semi truck for 
about $15. 

One of our clients had recently purchased a dozen large delivery trucks 
and wanted to apply their logo and name, but of course had little in the budget 
for design. They did, however, want to see what variations in size and 
placement would be effective on their trucks. 

We simply imported the existing logo as an EPS file into Aldus 
Persuasion, centered it on a slide with a white background, and had the slide 
imaged at a slide service bureau. At dusk, we had the owners bring a truck 
around front. With an extension cord and a slide projector, we projected the 
logo on the side of the vehicle. Instant comp! 

We have since used this idea to test out designs on T-shirts; we’ve also 
photographed the projected images (using long exposures) for use in 
presentations. 

Submitted by Larry Peters, Tech Image, Davis, Calif. 


Shoot Through 
an Overhead 

Trick Print a PageMaker page on acetate to compose a photograph 
through it. 

I frequently have to shoot a photograph to fit a given layout in 
PageMaker. To avoid guesswork, I laser-print the document at 40 to 45 
percent onto transparent acetate (like that used for overhead transparen¬ 
cies), trim it to fit the view back 
of my 4" by 5" view camera, and 
literally compose the shot in¬ 
side the page layout. 

Even if you’re not a photog¬ 
rapher, you may have to hire 
one sometime. Supply him with 
a transparency of your page, 
sized for his view camera’s 
viewfinder, and he’ll know ex¬ 
actly how to compose your shot, 
saving time and money and 
helping prevent misunder¬ 
standings. 

Submitted by Anthony Pratt, 

Dresser Industries, Stratford, Conn. 





Conjure Up a 
Business Card 

Trick Using backwards printing and ordinary office supplies, make quick 
business cards. 

Laser printers usually can’t print on card stock, but here’s a tricky way to 
manufacture short runs of cards that are durable and crisp-looking. 

1. Design your 2” by 3V/ card in PageMaker or Aldus FreeHand. 

2. With page margins of usethe ‘‘Copy’’and “Paste’’commands to gang 

12 cards onto a sideways 8 1 l 2 -by- 11 ” page. 

3. Laser-print them as a mirror image onto a sheet of clear acetate like that 
used for overhead transparencies. 

• In PageMaker 3.0, clickthe “Change...” button in the “Print” dialog box; 
then, in the “Printer-specific options”dialog box, check the “Mirror”image 
option. (In PageMaker Color Extension, you must first check “Spot color 
overlays” in the “Print” dialog box in order to access the “Mirror” option.) 

• In Aldus FreeHand2.02, choose “Page setup...” from the File menu. In 
the “LaserWriter Page Setup” dialog box, clickthe “Options” button, and 
in the “LaserWriter Options” dialog box, check “Flip Horizontal. ” 

4. Peel the backing off an 8by- 
11" solid sheet of label paper 
(Avery #5353 or equivalent). 

Carefully press the toner side of 
your transparency onto the sticky 
side of the label paper (that is, 
with the toner sandwiched in the 
middle). 

5. Using a paper cutter if available, 
slice off the V margins and cut 
out the cards. 

The resulting cards aren’t quite 
as rigid as card stock, butthey resist 
creasing, and the toner is protected 
from cracking or scratching. Also, 
they’re interesting-looking, with the 
smooth, shiny acetate on one side. 

Submitted by Alex Narvey, Thunder 
Enlightening Press, Winnipeg, Manitoba. 
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Keep the Kids Busy 

Trick Laser-print a coloring book to hand out to all the guests at a child’s 

birthday party. 

1. Set up a letter-size PageMaker page with “Wide” orientation. Find some 
clip-art line drawings suitable 
for coloring (ones that aren’t 
filled in). Put two, one above 
the other, on the right-hand 
side of each page. 

2. Laser-print your pages. Cut 
each page in half lengthwise. 

3. Fold each half in half. Slide 
them together and staple. 

Submitted by Barbara Sowersby, 

Placentia, Calif. 
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Our Own 
Favorites 

Besides asking you, our readers, for your 
cheap tricks, we asked people here at Aldus 
to submit their favorites. Below is the cream 
of the crop. 

Fast Packaging 

Design wraparound packaging made from a 
sheet of letter-size paper (see illustration for 
one sample). Laser-print, fold, and wrap. 
Seal with glue or tape. 

Scan Old Books 

Tired of the same old clip art? Scan illustra¬ 
tions out of old books. Any book free of 
copyright (safely, anything published over 
75 years ago) is fair game. Keep your eye 
out in used bookstores and libraries. If you 
don’t have a scanner, mark the images you 
want, grab some disks, and go use the 
scanner at a service bureau. Most old il¬ 
lustrations are line art, not halftones; re¬ 
member to scan them that way. Add color 
after you’ve placed them in Aldus FreeHand 
or PageMaker. 

Draw Letters in PageMaker 

With PageMaker’s drawing tools, you can 
create almost any character by combining 
circles and rectangles, and using white 
rectangles to mask. 

Piggyback on a Client’s Press Run 

When a client’s large job is going on a 
printing press, you can often slip in a free job 
for him (or yourself) on the trim around the 
edges. Think creatively. If the job’s a pack¬ 
age being printed on heavy stock, slip a 
business card into the margin. If it’s a four- 
color job on white, add on a promotional 
flier. The only extra cost to you is trimming. 

Rub On Color 

Try Letraset’s Color Tag system for adding 
color to laser-printed or photocopied docu¬ 
ments. Place the colored foil over the area 
you want to color, and rub with the heat 
burnisher; the color is transferred onto all 
black areas, completely hiding the toner. If 
you print on quality stock and spray-fix after¬ 
wards, most people will never know it was 
laser-printed. 






Use rectangles and circles to 
create initial caps or 
headlines in PageMaker. 


abcdef 




Letraset’s Color Tag system can make an economical piece look expensive. 
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I! \ __1 Hide edges 

with black felt 

Spray-mount to foamcore. Trim. marker. 



Actual size (left) and enlarged photocopy (above). 
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Laser-printing on brown wrapping paper creates interesting packaging. 


Photocopied Bleeds 

Want your laser printed docu¬ 
ment to bleed oft the edge of 
the, page? Compose and pent 
as dose to the margin as yo.u 
canonthe laserprmtenusually 
a minimum 14’margin! Then 
enlarge it slightly on a photo- 



Photocopied Bleeds 

Want your laser-printed 
document to bleed off the. 
edge of the page? Compose 
and print as close to the mar¬ 
gin as. you can on the laser 
printer {usually a minimum )• 
4’margmi. Then.enlarge it 
slightly on a photocopier that 


a lew adjustments-like re¬ 
ducing the size of some ele¬ 
ments, or increasing: the 
screen ruling—to get the best 
result. 



Gordi LaForge 
342 Exeter 
Romac, Zed 
9377982-02 


By using an enlarging copier, create pages that bleed. 


More Sign Ideas 

See the “Sign Yourself Up" trick on page 31. A 
variation: use white text on a black background and 
print to a Linotronic. Spray-mount to foam board, 
and darken the edges with a marking pen. The result 
is virtually a museum-quality sign. 

Handmade Lettering 

Looking for a hand-drawn look for a headline or 
other display type? Here’s a trick that usually works, 
even if you have no drawing ability. Handwrite your 
text as small as you can with an ordinary pen. Then, 
with an enlarging photocopier, blow it up to size, and 
scan it into your publication or physically paste it 
onto the camera-ready art. (The “Cheap Tricks” 
head on the cover and page 29 was handwritten, run 
throughacopierthreetimesat 200 %,andscanned.) 

Use Precut Labels 

A wide variety of pressure-sensitive, precut labels 
are available at office-supply stores (Avery is the 
best-known brand). These can be run through a 
laser printer. Use your imagination—create file- 
folder labels, return-address stickers, product labels, 
nametags. PageMaker 4.0 ships with four Avery- 
label templates that are easy to customize, or make 
your own from scratch. 

Classy Mailing Wrap * 

Create a mailing wrapper for small items (for ex¬ 
ample, a promotional sample) by cutting brown 
wrapping paper to 8 V 2 " by 11 "and running it through 
a laser printer. 

Photocopied Bleeds 

Want your laser-printed document to bleed off the 
edge of the page ? Compose andprint as close to the 
edge as you can on the laser printer (usually a 
minimum 7 / margin). Then enlarge it slightly on a 
photocopier that has that capability. It may take a 
few adjustments—like reducing the size of some 
elements or increasing the screen ruling—to get the 
best result. 

Simplicity 

In a sense, the key to all cheap tricks: Don’t overlook 
the obvious. You don’t need a high-technology 
solution for everything. Example: You need to get 
your company logo off stationery, resized, and into 
your PageMaker publication. It’s line art, but you 
don’t have a scanner. How about a photocopier? 

Reduce or enlarge it on the copier, cut it out with 
scissors, and paste it onto your document with a 
glue stick. 


Mechanicals for the Cheap Tricks section were printed to a Varityper 600 at 600 dpi. The section was printed on a web offset press on 
Hammermill Laser Plus stock. 
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All ad copy was 
produced on a 
LaserMAX 1000 
Personal Typesetter. 


When Made Headlines 

Lino Also Made the Paper. 


Goodbye NTX, 


The IdAXimum 


If you’re the type who never settles for less 
than the MAX, you’ll want the LaserMAX 1000 
Personal Typesetter. With 1000 x 1000 TurboRes, 
you’ll need a printer’s loupe to prove that the output 
isn’t traditional typesetting. But unlike phototype¬ 
setting, the LaserMAX 1000 is: 


0 Low-cost (only pennies 
per page), 


O Low-maintenance (no toxic 
chemicals), 


@ Very affordable ($7995). 


With the LaserMAX 1000 Personal 
Typesetter you get high quality 
without high cost. 


Free Sample Output 


To learn more about the magic of the 
LaserMAX Personal Typesetter, call us now at 
(612) 944-9696. We’ll send you a page of 
actual output so you can see just how good it really is. 
Then you can decide for yourself which you’d rather 
have: the technology that lets you make tomorrow’s 
headlines, or yesterday’s classifieds? 


LaserMAX Announces 
Personal Typesetting m 


announced our new Personal Typesetter. The 
LaserMAX 1000 Personal Typesetter gives you 
1000 dpi and 135 typefaces in a package that 
fits on your desk. Our proprietary TurboRes™ 
technology lets us control the size of the pixels 
on the printed page, eliminating the 
coarse steps between pixels (also 
known as jaggies.) With TurboRes 
you create originals that rival 
phototypesetting-so you won’t 
need to go to Lino anymore. 

Halftones and graphics also 
benefit from this technology. 


LaserMAX made headlines when we 


Hello NTQ 

If you already own an Apple LaserWriter, you’re in 
luck. With a LaserMAX MX6 controller you can boost 
your resolution from 300 dpi all the way up to 800 x 
800 TurboRes for Near Typeset Quality. 


[WLaserMAX 

- E-SYSTEMS ™ FAX: (612) 944-9151 

First In Personal Typesetting ™ 

Personal Typesetting is a trademark of LaserMAX Systems.TurboRes™ is a trademark and 
patent-pending technology of LaserMaster Corporation. Macintosh and LaserWriter are 
registered trademarks of Apple Computer, Inc. 




How-to 


A Perfect 


Paragraph 


4 


John Me Wade 


It’s ironic that the better your type is, the less it’s noticed 
(because everybody’s busy reading!). But beautiful type is high 
art, and it’s worth setting right. 

The paragraph on the left was set by typing exactly as one 
would on an office typewriter; the example on the right is how 
the paragraph would be set by a professional typographer. 


Compare the examples frequently as you read. It is very 
satisfying to set type beautifully, and it is not difficult. Master 
the rules that follow and your work will withstand the most 
rigorous scrutiny. 

Keyboard shortcuts and commands for many of the typo¬ 
graphical techniques covered here appear on page 40. 


Before: Office Typing 


1. Paragraph indents 

Set the indent in the 
“Paragraph specifications” 
dialog box rather than with 
the spacebar or Tab key. 
How far? Usually, what¬ 
ever the point size is: 
12 -point type = 12-point 
indent. Party quiz: Why 
indent the first paragraph? 


2. Single-space after all 
punctuation 

In office typing, two spaces 
are used after periods and 
colons. When typesetting, 
however, only one space 
is used. There are no 
exceptions to this rule. 


We are ten kilometers off Monterey, pitch¬ 
ing and rolling over the canyon in MBARTs 
research boat, Point Lobos . Minutes ago 
technicianslowered the black-and-white ROV 
into the water. "I'd love to have Ed Ricketts 
out here with us," says Robie, an excitable 
fireball of a biologist and a pioneer in explor¬ 
ing the fauna of Monterey Canyon with sub- 
mersibles. "Lots of people look- Ed Ricketts 
saw."- 


Robie and I are about to see a few things 
ourselves, things seldom observed...and 
never studied...before the ROV. We are 


stalking giant, 


deep-water larvaceans. 


Quotation from “Between Monterey Tides,"by Risk Gore, copyright National Geographic Magazine, February 1990. 
Used by permission. 


4. Widow 

One word or—horrors—part 
of a word that stands on its 
own line at the end of a 
paragraph, leaving an 
unsightly white gap, is 
called a widow. A widow is 
acceptable but undesirable 
typography and is most 
effectively eliminated by 
editing the text. Worse is an 
orphan, the last word of the 
previous paragraph alone at 
the top o f a column. 


3. Ellipsis -- 

An ellipsis is a three-dot pause that, properly set; maintains 
the pace of the text. But the ellipsis that the computer 
makes is compressed, and reading over one feels like... 
tripping. ..over one’s feet. I prefer a space-dot-space-dot- 
space-dot-space; the extra distance ensures a much more 
natural rhythm. 

Note: If you use the spacebar to make spaces between 
the dots, the computer may break lines at the spaces; you 
should use fixed spaces instead, which the computer 
cannot break. Fixed spaces come in three lengths: em (the 
width of the point size), en (half the width of an em), and 
thin en (the width of punctuation). 


5. Uppercase letters 

Acronyms, initials, and other capitalized words in text — IBM, 
RAM, CD-ROM, SCSI, and so forth—should be set smaller 
than text size or they’ll STAND OUT and draw unwanted 
attention. Strictly speaking, you’d use small caps for this 
purpose, which the computer can set automatically. But I 
think small caps are too small—they draw attention 
because of their smallness. My preference, therefore, is to 
manually reduce text-size capital letters (strings of three or 
more) a point or two, from, say, 10-point to 9-point or 18- 
point to 16-point, depending on the font. Check your work 
by turning the page upside down; the caps should blend in. 
If they don’t, make them smaller. 
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6. Uniformity 

Well-set type is even and rhythmic. Note your word and 
letter spacing and strive for a smooth, gray tone to the 
text. Eliminate whatever disrupts it—large or irregular 
gaps (usually the problem), uppercase or bold characters, 
and so forth. 


7. Hyphens and _ 

dashes 

In office typing, two 
hyphens - like these - 
are used to make a dash. 
When typesetting, a long 
dash—called an em 
dash—is used instead. 
How long is an em? 
Whatever the point size 
is: 12-point type = 12- 
point-long em, more or 
less. Another dash, called 
an en, is half the length of 
an em but longer than a 
hyphen. It is properly 
used in ranges, such as 
4:00-5:00, or April 26- 
May 9, instead of a 
hyphen. If you’re fussy, 
you’ll not interchange an 
en dash and a hyphen. 


After: Typesetting 


9. Bold, italics, and underlines 

In office typing, it is customary to use an underline to 
emphasize a word or denote a name or the title of a book 
or paper. Many typewriters and modern printers also 
permit the use of boldface type. When typeset, however, 
neither one looks very good and either one makes a word 
standout, which you don’t want. Typesetters, therefore, 
always use italics, which were designed for this purpose 
and which in many fonts are very beautiful. 

Italics trivia: Aldus Manutius, the 17th-century printer for 
whom Aldus was named, is credited with developing 
italics. Do you know the difference between italic and 
oblique? An italic is a different letterform than the Roman; 
an oblique is the Roman letterform, slanted. 

w w 

Century Expanded italic 


We are ten kilometers off Monterey, pitch¬ 
ing and rolling over the canyon in MBARI’s 
research boat, Point Lobos. Minutes ago 
technicians lowered the black-and-white 
ROV into the water. “I’d love to have Ed 
Ricketts out here with us,” says Robie, an 
excitable fireball of a biologist and a pio- 
neer in exploring the fauna of Monterey 
yon with submersibles. “Lots of people 
look^Ed Ricketts saw.” 

Robie and I are about to sie a few things 
ourselves, things seldom ob served... and 
never studied... before the ROV. We are 
stalking giant, deep-water l arvaceans. 



8. Quotation marks and apostrophes - 

Quotation marks that you make on the office typewriter 
with your right pinky create these marks when typeset: 

?! t 

These aren’t the same as true “curly”quotation marks and 
apostrophes, which look like this: 

44 55 4 9 

Used properly, those typewriter quotation marks now 
indicate feet and inches. Note the differences: 

“Mother’s new office,” Jane told 
Dick and Sally, “is 40’ 6 M square!” 


w w 

Franklin Gothic oblique 


10. Ligatures 

A ligature is an elegant 
combination of two or 
more characters in a 
single character. Most 
desktop publishing font 
packages contain four: fi, 
fl, ae, ce. Of these, fi and 
fl appear in many 
common words — office, 
file, flight, and so on — 
and should be used in 
everyday typesetting. 

The others are extremely 
rare and lately are used 
mostly by snobs. The use 
of ligatures is considered 
very fine typography. 
Ligatures are especially 
attractive in serif type 
and particularly in italics. 
A ligature is made using 
a combination keystroke. 


fi fl 


Continued 


This article first appeared in John McWade’s Before and After: How to Design Cool Stuff a monthly magazine of layout and graphic design for 
PageMaker users. Reprinted by permission. 
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Setting type in PageMaker 

Here are keyboard shortcuts for type special characters in PageMaker. For information about other special characters, use the 
Key Caps DA if you’re working on the Macintosh. If you’re working on the PC, see the extended character set tables in “Appendix 
D” of the PageMaker Reference Manual. 


Quote marks Macintosh PC (Windows ANSI character set) 


66 

Option+[ 

Control+Shift+ [ 

99 

Option+Shift+ [ 

Control+Shift+] 

6 

Option+] 

Control+[ 

9 

Option+Shift+] 

Control+] 

Italics, bold and normal 



W 

Command+Shift+I 

F6 

w 

Command+Shift+B 

F7 

w 

Command+Shift+space 

F5 

Em and en dashes 



— 

Option+Shift+- 

Option+Shift+= 

— 

Option+- 

Option+= 

Ellipses 



... 

Option+; 

na* 

Ligatures 



fi 

Option+Shift+5 

na* 

fl 

Option+Shift+6 

na* 

oe 

Option+q 

na* 

ae 

Option+’ 

Alt+0+230 



* These characters are not part of 



the Windows ANSI character set. 

How PageMaker converts dashes and quote marks 

When you place text into PageMaker, PageMaker con- Before placing: 


verts consecutive dashes (—) to an em dash ( ) when you n j saw PauPs wallet fall overboard into the ocean.” 

place a text file. PageMaker also automatically converts 

ordinary quotation marks, nested quotation marks, most After placing. 


contractions, and all 

“I saw Paul’s wallet fall overboard into the ocean.” 

possessives. If there is a ^ C 0 R U 6 Tt QUOtCS If a quote mark is preceded by a number, PageMaker will 

number before a single 

assume it’s a measurement and leave it as it is: 

or double quote mark, PageMaker will not convert them, but f M 

leave them as foot and inch measurements. Be sure that the raw a rec ^ an S^ e ^ 

“Convert quotes” option is checked in the ‘ 

‘Place” dialog box In some instances, PageMaker will be unable to determine 

when you place the text file. 

where a quotation begins or ends, or whether a quote mark is 

For example, PageMaker will automatically convert the a measurement or ending quote. So be sure to check after 

quote marks in the following sentence. 

you’ve placed your text file. 
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SCANMAN ADDS THE MAGIC 
OF IMAGES TO PAGEMAKER' 



Now its easy to add the dazzle of images to all 
your PageMaker® documents. Logitech's new 
ScanMan® Model 32 Gray Scale scanner for 
Macintosh lets you scan and edit gray scale images as if by 
magic right at your own desk. These high-quality images 
add impact of images to all your PageMaker work and 
help you get your point across more effectively. 

You won't believe how easy it is to scan 
images, even photos. There's no trick 
to using ScanMan Model 32's 
advanced software to get the best 
possible results every time. And Logitech 
quality is no illusion. 

The unbeatable list price of $499 makes it affordable for 
anyone to conjure up great results with ScanMan 32. After 
all, without the magic of pictures, desktop publishing is just 
word processing. 





©1990 Logitech. Logitech is a trademark, and ScanMan is a 
registered trademark of Logitech. All other trademarks are prop¬ 
erty of their respective owners. All rights reserved. 





How-to 


Adding That “Human Touch” 



w 


4 


Ken Mowry 


Artwork created on the Macintosh is sometimes criti¬ 
cized for lacking the subtlety of hand-drawn art. In some 
cases, this is true, but it’s due more to the artist than the tool. 
A Macintosh cannot create art. In any medium, it’s the artist, 
equipped with good ideas, drawing skills, and a knowledge 
of his materials, that makes quality art. 

Aldus FreeHand, used knowledgeably, offers the user a 
host of ways to create the kind of detail and subtlety usually 
associated with hand-drawn art. Here are three techniques 
I’ve developed. 

Coloring scanned images 

Nobody said computer and hand-drawn art could not be 
mixed. One of Aldus FreeHand’s most useful features is its 
ability to work with scanned TIFF images. 

In the example below, a scan was made of a hand drawing 
and saved as a TIFF file. The TIFF file was moved into 


Aldus FreeHand by selecting “Place...” from the File menu. 

Once in Aldus FreeHand, select the image and choose the 
“Element info...” command from the Element menu. In the 
“Image” dialog box, check “Black and white,” then check 
“Transparent.” The “Transparent” option (available in Aldus 
FreeHand 2.02) makes the white or “ghost” areas in and 
around a black and white image transparent. This allows 
colors and other shapes to be seen through the scanned image. 

Press Command + - and move the image to a layer higher 
than the drawing layer. Then select “Layer control...” from 
the View menu and make the image visible but not active. 
These two steps allow you to easily draw and place objects 
behind the TIFF image without selecting it. 

To color an area of the scanned image, trace the shape and 
fill it with color. Because the scan is on a higher layer, it will 
act as a “trap,” hiding the lines you’ve drawn. You can also 
draw and color new shapes around the existing illustration. 




2 In the "Image” dialog box (under “Element 
info...”), checking “Black and white,” then 
“Transparent” made the blank areas in 
and around the image transparent. 


® Black and white p^| 
O Screened O Gray 



UnM/tal ** Lightness 
Position (in picas): 
Horizontal 155 ] 

Uertical |-26P7.4 | 
Transparent 


Contrast 

Scale: 

Horizontal |25.2 
Uertical 


125.2 | % 


Etfra 



3 With the image on a layer 
higher than the drawing layer 
and made visible but not 
active, various shapes were 
drawn behind it and colored. 
The scan acts as a trap for 
shapes directly behind it. 


This hand illustration, created on a scratchboard, was scanned, 
saved as a TIFF file, and imported into Aldus Freehland. 
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1 To simulate a brush stroke, start by 
drawing a simple closed shape. 


2 Clone it, fill it with black, and send it to the back, positioning 
it as if it were a shadow. 


3 Select individual points on the back shape, and drag them (and/or their handles) 
until you have the appearance of a brush stroke. Take your time and experiment. 


4 Once the basic shape is ready, draw additional details (muzzle, tail, jersey, etc.) and repeat the 
process above. Add fills only after the line work is done. 




% 


Simulated brush stroke 

Aldus FreeHand is well known for its ability to render 
consistent, even lines for technical illustrations. But making 
lines that have form and dimension, like those created with a 
brush and ink, is just as easy. 

In the example above, the dog was drawn as a single 
closed shape and filled with white. The shape was cloned 
(Command + =), filled with black, and sent behind the first 
shape as a shadow (Command + B). To simulate a brush stroke, 
the points on the bottom polygon were pulled out and adjusted. 

Airbrush effects 

Airbrush effects in Aldus FreeHand are best replicated by 
using a variety of contrasting and complementary graduated 
and radial fills. You can also create airbrush effects using 
Aldus FreeHand’s “Blend..command, but blending objects 
often creates unduly large and complicated files that can take 
a long time to display and print. 

In the drawing below, the dolphin was sketched out by hand, 
planned just as if it were to be hand painted. The sketch was then 
scanned as a TIFF image and placed into Aldus FreeHand. The 
outline was manually traced, and then the illustration was broken 
into five sections: the muzzle and mouth, the main body, the 


^^ces of the puzzle: The dolphin was 
divided into five sections, and each was 
sent to a different layer. Graduated fills 
were used to color the largest areas of 
the dolphin. 


muzzle and 
mouth 


^gjjgSP* 

Detail of the eye. A radial filled 
rectangle was pasted inside the 
outline of the eye. 


dorsal fin, the flukes and tail, and the flipper. To help organize 
and speed up the drawing process, each section was placed on 
a different layer. 

The largest areas of each section were filled with graduated fills. 
The graduated fills were set at various angles to sculpt the 
dolphin, creating a three-dimensional effect. The edges of the large 
areas were highlighted with smaller shapes, each with a different 
graduated fill, gpg 


Ken Mowry is an Assistant Art Director with the Atlanta 
Journal Constitution in Atlanta, Georgia. He teaches Aldus 
FreeHand at newspaper informational graphics seminars 
around the country and is the author of Building Blocks, 
a quick tips and shortcut guide to Aldus FreeHand. 




Smaller shapes were used to show highlights and to smooth 
transitions from one section to another. 
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How-to 


Getting Started with Windows 3.0 
and PageMaker 3.01 


From the editors of Aldus Magazine 


To take advantage of Windows 3.0’s new memory management fea¬ 
tures, Aldus has released PageMaker 3.01. This version of PageMaker 
is designed to work in Windows standard and 386 enhanced mode and 
is fully compatible with publications created in PageMaker 3.0. 

PageMaker 3.01 is available for $25 by calling Aldus Customer 
Relations at (206) 628-2320. PageMaker 3.01 is free to CustomerFirst 
and Extended Technical Support Service (ETSS) subscribers as well 
as to those who purchased PageMaker after May 22,1990. 

This release of PageMaker 3.01 includes filters not built in to the 
previous version, including import filters for RTF files, WordPerfect 
5.0 and 5.1, and a “smart” ASCII filter that gives you control over 
simple formatting of ASCII files. 

Upgrades to Windows 3.0 can be purchased directly from Mi¬ 
crosoft for $50 by calling (800) 323-3577. This offer is for owners of 
both the full and run-time versions of Windows 2.0. A run-time version 
of Windows 3.0 will not be available for PageMaker 3.01. 

What follows are tips to help you get up to speed with Windows 3.0 
and PageMaker 3.01. 


Installing PageMaker 3.01. 

Follow the instructions in the Aldus PageMaker 3.01 In¬ 
stallation Guide that comes with your copy of PageMaker 3.01. 
The PageMaker 3.01 Install program copies a new PageMaker 
application, as well as import and export filters, to your existing 
PageMaker directory. All other files in your PageMaker direc¬ 
tory, including the PageMaker defaults file (PM.CNF) remain 
the same. You must have PageMaker 3.0 on your hard disk 
before you can install PageMaker 3.01. 

Can I use PageMaker 3.0 with Windows 3.0? 

You can run PageMaker 3.0 with Windows 3.0 only if you’re 
running in real mode. To start Windows 3.0 in real mode, type 
WIN/R in DOS. 

Do I have to reinstall my fonts when I install Windows 3.0? 

No. When you install Windows 3.0, the Windows Setup 
program copies all the font references in the Windows 2.0 
WIN.INI file to the Windows 3.0 WIN.INI. 


PC PageMaker 3.01 under Windows 3.0. 


Do I have to reinstall import and export filters with PageMaker 3.01? 

PageMaker 3.01 includes all the currently available filters 
for PageMaker. When prompted, install the filters you need, but 
remember that PageMaker can only use the first 10 import/ 
export filters you install. 



Why does PageMaker 3.01 run faster under 
Windows 3.0? 

PageMaker’s improved performance 
under Windows 3.0 can be directly at¬ 
tributed to Windows’ new memory 
management. Because of the 640K 
memory limit imposed by Windows 2.0, 
only parts of PageMaker could be stored 
in memory at one time. When you car¬ 
ried out a command that required code 
not in memory, it would have to be 
“swapped” from your computer’s hard 
disk—a time-consuming process that 
slowed performance considerably. If 
your PC has 2MB or more of extended 
memory, Windows 3.0 allows more of 
PageMaker to reside in memory, which 
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Q: What do you use if 
you want to capture 

graphics screens with a single 
keystroke, even from Windows 286 
applications? 

text screens that will produce type¬ 
set quality output? 
text or graphics screens from a 
VGA, MCGA, EGA, CGA, Hercules, 
AT&T DEB, Toshiba 3100, Wyse, 
or Genius graphics card? 

LaserJet PCL output to provide 
300 dpi images for any supported 
raster format? 

HPGL plotter output for conver¬ 
sion to any supported format? 


Q: What do you use if 
you want to send 

formatted text with all attributes 
via your fax card? 
integrated text and graphics via 
your fax card? 

documents via your fax card that 
arrive looking remarkably like 
PostScript printed documents? 


Q: What do you use if 
you want to convert 

-more than 20 raster file formats to 
other supported raster format? 
-vector file formats PIC and HPGL 
to other supported vector or raster 
format? 

-any supported format to viewable 
Encapsulated PostScript, a reso¬ 
lution independent format allow¬ 
ing 300, 1240, or 2450 dpi output 
on selected devices? 

■ASCII text to any supported raster 
format? 

■all supported formats to any of 
nine Group III fax devices:? 


a special blend of con¬ 
version technologies 
that allows PostScript 
quality printing via 
your fax card. 


A: HiJaak ! 


71 Commerce Drive, Brookfield, 
203-775-5866 
FAX 203-775-5634/ 


06804 


FAX CARDS 

Complete FAX 
Intel 
JT Fax 
Ricoh 
OAZ 
JetFAX 
TeliFax "500" 
i GammaFax 
WorldPort 
II FAX Manager 
EFax 

■ SpectraFAX 
EPSFax 


WordPerfect WPG 
Amiga IFF 

CompuServe GIF 
Dr. Halo CUT 

GEM Paint IMG 
HP LaserJet PCL 
InSet PIX 

MacPaint MAC 
MS Paint Ver. 1 MSP 
MS Paint Ver. 2 MSP 
PC Paintbrush PCX 
Compressed TIF 
Uncompressed TIF 


PostScript 




CAPTURE 

Graphic Screen 
Text Screen 
LaserJet Output 
Plotter Output 


Plotter HPGL 
Lotus PIC 


ASCII Text 


All product names are trademarks of their respective companies. 

















reduces the number of times PageMaker has to swap to your hard 
disk and thereby increasing PageMaker’s performance. 

What about my Windows 2.0 applications that aren’t compatible with 
Windows 3.0? 

Most Windows 2.0 applications are being modified to run 
under Windows 3.0. Contact your application vendor for up¬ 
grade information. However, you can run any Windows 2.0 
application in Windows 3.0 in real mode. 

Should I delete Windows 2.0 after I install Windows 3.0? 

Yes, if only to save disk space. However, don’t delete 
Windows 2.0 until you have installed Windows 3.0, so the 
Windows Setup program can copy font references from your 
2.0 WIN.INI file. 

Do I need to add more memory to my PC to run PageMaker under 
Windows 3.0? 

To increase PageMaker’s performance and take advantage 


of Windows’ new memory management, we recommend that 
your PC have at least 2MB of extended memory. Although you 
can run PageMaker 3.01 under Windows 3.0 in conventional 
memory (640K), you won’t get the added performance that you 
will have with the additional extended memory. 

What about expanded memory? Can I use it with Windows 3.0? 

Expanded memory only works in real mode under Windows 
3.0. However, if you can, you should configure any additional 
memory on your PC as extended memory so you can run in 
standard or 386-enhanced mode. Most expanded memory 
cards can be configured as extended memory. Refer to your 
memory card’s documentation or contact the card’s manufac¬ 
turer for more information. 

Should I continue to use my RAM disk under Windows 3.0? 

We do not recommend setting up PageMaker 3.01 and Windows 
3.0 to run on a RAM disk. Instead, configure your RAM card as 
extended memory (see previous question). 


A Snappier PageMaker 


Windows 3.0 
PageMaker 3.01 


Apply style 


Place TIFF graphic 


Place one column 
of text 


Move graphic 


Turn pages 



I 

Seconds 0 


Windows 2.0 
PageMaker 3.0 


Tests conducted by Aldus Product Quality Testing on a Compaq 386 20e. The Windows 2.0 test with 
PageMaker 3.0 was performed with the standard 640K of conventional memory. The Windows 3.0 
test with PageMaker 3.01 was performed in standard mode with 2MB of extended memory. 


Some important 
differences to note: 
Printing to disk 

The printer port you use 
to print to disk in Windows 
3.0 is now FILE: not 
OUTPUT.PRN. 

Downloading the PostScript 
Error Handler 

How you display the 
“PostScript Error Handler” 
dialog box has changed in 
Windows 3.0. To display the 
“Error Handler” dialog box, 
press ALT+E in the “Post¬ 
Script Options” dialog box. 

Are you tired of never winning 
at Reversi? 

Don’t try. Reversi cheats. 
Throw it away. Play Solitare 
instead. 



Send Error Handler lo 
<*>! Printer] 

O £iie 


imu 


imi 



ALDUS MAGAZINE 


46 







































The first affordable 800x400 
PostScript’ laser printer. 


Until now, you had a choice: compromise 
your graphic standards with a 300 x 300 
laser, or compromise your finances with a 
higher resolution printer. 

Now there's the NewGen TurboPS/400 
with a standard printing resolution of 400 
x 400 dpi. That's almost twice the resolu¬ 
tion of standard 300 dpi printers — at 
about the same price. 

If you need even higher resolution, you 
can upgrade to 800 x 400 dpi with our 
resolution upgrade kit. You'll get the reso¬ 
lution you need to print fine-lined graphics 
and smooth fonts, and save time and 
money by printing your own masters. And 
best of all, you can get 800 x 400 resolu¬ 
tion at about half the cost of high-priced 
imagesetters. 

No wonder our competition is fading. 

It's faster, too. 

NewGen's dual-processor controller 
design, utilizing a 20MHz graphics RISC 


support and 35 Mac screen/printer fonts. 

IBM compatibility includes HP LaserJet 
II® HPGLand Epson® emulations, and par¬ 
allel/serial interfaces. 

Free test results. 

To get the full story on the high-resolution, 
high-speed TurboPS/400, call NewGen at 
(714) 641-8900. We'll send you a package 
including timing test results, print samples 
and the lowdown on our other remark¬ 
able laser, the TurboPS/300. 

We'll also send the name of a NewGen 
reseller in your area. So you can see for 
yourself. And believe. 


800x400 300x300 

processor, gives us the fastest PostScript- 
compatible desktop laser you can buy. In 
fact, it will print most pages three to five 
times faster than the Apple LaserWriter® 
IINTX and blow the doors off anything else 
in its class. 

IBM® and Macintosh® compatibility. 

The TurboPS/300 gives you plug and play 
Macintosh compatibility — with Laser¬ 
Writer IINTX compatibility, AppleTalk® 
interface, Adobe® downloadable font 


17580 Newhope Street 
Fountain Valley, CA 92708 
Telephone (714) 641-8900 


NewGen, NewGen Systems Corporation, NewGen logo, TurboPS/300 and TurboPS/400 are trademarks of NewGen Systems Corporation. 
All other brand product names are trademarks or registered trademarks of their respective companies. 

Adobe and PostScript are registered trademarks of Adobe Systems, Inc. 

NewGen's compatible interpreter is compatible with Adobe PostScript. 








Q&A 


Aldus PageMaker Q&A 


Here are the answers to some questions recently asked about Aldus 
PageMaker. If you have a question, or would like to share a tip, please write 
us: Editor, Aldus Magazine, Aldus Corporation, 411 First Avenue South, 
Seattle, WA 98104-2871. Please include your name and phone number in 
case we need more information. If we print your tip, we’ll send you an Aldus 
Magazine sweatshirt. 

PC 

How can I get my new HP LaserJet III to work with PageMaker? 

You can print to the LaserJet III by using PageMaker’s PCL 
LaserJet driver and selecting “LaserJet Series II” as your target 
printer. Keep in mind, however, that you won’t be able to select 
the Ill’s new built-in Univers and CG Times fonts from 
PageMaker’s “Type specifications” dialog box. 


Print 


1 0K ^1 


Copies: |l | □ Collate □ Reverse order [Cancel 

Pages: <§> fill O Erom |l | to |l | Setup 


Scaling: 110Q [ percent 

Options: □Thumbnails Q Bit-map smoothing □ Fast rules 
O Crop marks □ Spot color overlays □ Cutouts 
□ Tile: O Manual O Auto overlap | | inches 

Printer: UdMUJBHUMTnfTmnT 


I IN Paper size: 

^5_x 11 


Printer setup 


larget printer: 


PCL / HP LaserJet III on LPT1: 




[ 0K ^1 

[Cancel ] 

[ Setup ] 


Lion: 

rait 


With version 3.55 of the LaserJet III driver installed, you gain access to 
the LaserJet Ill’s built-in scalable fonts, as well as reducing printing times. 

To speed printing and take advantage of the LaserJet Ill’s 
new built-in fonts, you can obtain version 3.55 of the LaserJet 
III printer driver for Windows 2.x free of charge. Either see 
your local dealer, order it from Microsoft at (206) 454-2030, or 
contact Hewlett-Packard’s LaserJet Personal Peripheral Assis¬ 
tance department at (208) 323-2551. When installed, this driver 
lists only one printer (the LaserJet III) in the “Printer setup” 
dialog box. 


PC 

I have a PCL cartridge font that doesn’t appear on the cartridge list for 
the Hewlett-Packard LaserJet driver. How can I set up PageMaker so 
I can use the font? 

To select other cartridge fonts from PageMaker’s “Type 
specifications” dialog box, you must have version 3.2 or higher 
of the PCL printer driver, as well as the font’s corresponding 
.PCM (printer cartridge metric) files. To chec^ your driver’s 
version, choose “Printer setup...” from PageMaker’s File menu, 
select the “PCL/HP LaserJet” printer, and click “Setup.” The 
version number will appear in the lower-right corner of the new 
dialog box. You can obtain the 3.2 printer driver from Microsoft 
Technical Support by calling (206) 454-2030. 

Typically, the .PCM files will either come with the driver 
from Microsoft (for Hewlett-Packard Super Fonts), or be in¬ 
cluded on a disk with your cartridge (for non-HP fonts). If your 
font doesn’t include its .PCM files, request them from the 
cartridge’s vendor. The PCL driver from Microsoft includes 
instructions for installing .PCM files. 

PC 

I’ve installed the 3.2 PCL printer driver and added my Bitstream 
Fontware soft fonts using PageMaker’s Soft Font Installer. Whenever 
I print, however, my fonts are always bold, even though I don’t want 
them to be. What’s wrong? 

The Soft Font Installer has corrupted the information in each 
font’s .PFM (printer font metric) file, thus making all the fonts 
print bold. This problem is specific to version 3.2 or higher of 
the PCL driver. To correct it, delete the fonts using the Soft Font 
Installer, and then regenerate and reinstall them using 
Bitstream’s Fontware. 

Generally, if a font you buy comes with an installer, we 
recommend that you use it. Use the Soft Font Installer only in 
two cases: when you buy a font that doesn’t include an installer, 
or when you need to reinstall Windows and don’t want to take 
the time to regenerate all your fonts from scratch. 

Advanced Tip: If you are using the Soft Font Installer, you 
can keep the problem described above from happening again 
(and, incidentally, speed up the task of reinstalling fonts should 
your system crash) by telling the Soft Font Installer not to build 
new .PFM files for each font you install. First go into the Soft 
Font Installer (choose “Printer setup...” from PageMaker ’ s File 
menu, select the HP LaserJet printer, click the “Setup” button, 
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then click the “Fonts” button). The left list box of the Installer 
will name all currently installed soft fonts. Hold down the 
Control and Shift keys, and click once in this box to highlight 
all the fonts. Hold down the Control and Shift keys, click the 
“Exit” button. The Installer will prompt you to create a file 
called the SFINSTALL.DIR, which will hold cross-references 
to all the fonts you’ve installed. Type the name of the directory 
where your fonts currently reside, so the Installer can place the 
SFINSTALL.DIR file there. Once this setup is complete, you 
can take advantage of it each time you must reinstall the fonts. 
To do so, hold down Control + Shift when you click the “Add 
fonts...” button in the Soft Font Installer. This will lead you to 
a new dialog box where you can tell the Installer to find and use 
the SFINSTALL.DIR file instead of creating new .PFM files. 

PC 

How can I import files created in Microsoft Word for Windows into 
PageMaker? 

Word for Windows (WinWord) and PageMaker can work 


To import a 
WinWord file 
into PageMaker, 
save the 
WinWord 
document in 
either the RTF, 

DOS Word, or 
ASCII file 
format. Then 
place the file 
into PageMaker. 

seamlessly when you use WinWord’s “Save As...” command 
to save a file as either a Word for DOS, ASCII text, or Rich Text 
Format (RTF) file—all of which PageMaker can accept. 

PageMaker imports the Word for DOS and ASCII files 
through its built-in filters. When you place a Word for DOS file 
(it has a .DOC extension), the file’s serif fonts will change to 
Times Roman and its sans serif fonts will change to Helvetica. 
ASCII text, which doesn’t include any character formatting, 


Original 

WinWord 


PageMaker 


: : : : : : : : :':RTF, 

ASCII, or 
DOS Word 
format 


\ 
m Wm 


Windows Word/PageMaker Tip: 

For a quick exchange of text that’s 64K or less, you can use Windows’ clipboard to copy and paste text from 
WinWord to PageMaker. Exit WinWord after cutting or copying the text, start PageMaker, then paste the 
text into position. 






Announcing a cure for 
spaced-out type! 


Standard 
kerning output 
using 

Pagemaker 4.0,® 
tracking, 
Adobe screen 
& printer fonts. 




Automatically 
pre-kerned 
output using 
Pagemaker 4.0,® 
tracking, 
PerfectPairs' 
screen fonts & 
Adobe printer 
fonts. 


Pre-kemed screen fonts to typesetting standards. 

Introducing PerfectPairs™ for Pagemaker 4.0.® With PerfectPairs™ your PostScript® output 
will automatically take advantage of up to 600 kerned pairs. Whether you use ATM® or 
imagesetting, your type will have the genuinely beautiful look of high-end typesetting. 
Choose from 3 PerfectPairs™ packages. At this low introductory price, it's worth a look. 

Call us and order today: 1 - 800 - 544 - 9543 . 

Package I — Screen fonts for basic LaserWriter® II NT: Avant Garde, Bookman, Helvetica, PerfectPairs ™ 

Helvetica Narrow, New Century Schoolbook, Palatino, Times, Zapf Chancery. 137-7th Ave W #201 

Package II — Galliard, Century Old Style and Franklin Gothic. Kirkland WA 98033 

Package III — Goudy, Garamond, and Helvetica Black. 1-800-544-9543 


$ 24.95 


per package 
plus $2.00 delivery 



Pagemaker is a registered trademark of Aldus Corporation. PostScript & ATM are registered trademarks of Adobe Systems, Inc. LaserWriter is a registered trademark of Apple Computer Inc. © 1990 PerfectPairs. 
























will import as usual. (You can format the text as it flows in, 
however, by selecting type specifications with PageMaker’s 
pointer tool before placing the file.) 

To import files saved in Microsoft’s new RTF format, you’ll 
need PageMaker’s new RTF filter from the current Aldus Filter/ 
Driver Pack. RTF files placed in PageMaker will include any 
styles you define in WinWord, PostScript-language font infor¬ 
mation, and all the type formatting that is usually imported with 
files created in Microsoft Word for DOS (see pages 2-6 to 2-8 
in the PageMaker Reference Manual). 

You can obtain the Filter/Driver Pack for $15 from Aldus 
Customer Relations at (206) 628-2320. Alternatively, you can 
log on to the Aldus Forum on CompuServe, data library 11 (or 
the PC UTILS/DRVS/FLTS library), and then download both 
the RTFIMP.ARC archive and the ARCE.COM decompres¬ 
sion program. 

Mac 

My 14-point Bookman font is suddenly looking awful on-screen, with 
all the letters stacked on top of each other. What’s wrong? 

Your screen fonts have probably become corrupted. To 
make sure, select the offending text and apply a different font. 
If everything looks okay, then the first screen font is indeed 
damaged. (PageMaker relies more heavily on font information 
than other programs, so you’re more likely to see this kind of 
problem here than in other applications.) To resolve the prob¬ 
lem, quit PageMaker and reinstall the screen font using Font/ 


DA Mover 3.8. We recommend that you remove all sizes of the 
old screen font before you copy the original fonts from your 
fonts disk. 

Mac 

My pointer icon occasionally appears as a squashed bug instead of an 
arrow on screen, but everything else seems to work fine. Is there 
anything I can do about this? 

This occurrence usually means your System file has been 
mildly corrupted. The same squashed icon may appear in other 
applications, as well. Reinstall your system software to correct 
the problem. 

Mac 

I’ve noticed that when I print long documents, some of the elements on 
my page may not print if my screen saver comes on during the job. Is 
there a connection here? 

Yes. When a screen saver kicks on during printing, Page¬ 
Maker loses contact with your printer. Any information the 
printer received before the screen saver went into action will 
print normally, but all other page information never makes it to 
the device. Set your screen saver to interrupt after a longer 
period (say, 20 to 30 minutes) to prevent this problem. 

Mac 

How can I print black text tinted at, say, 40%? 

You must create a new color that is a tint of black. From the 



For Excellence 
In Macintosh 9 Imaging 

Let our committed professional staff 
personally guide you. Your Slides* 
and Linotronics will never look better. 
You will never look better. 

You Create - We Image 

Use your modem or mail us your 

files. We promise 24 hour turnaround 
without rush charges. 

Create your own presentation or allow 
us to assist you in the creation process 
Either way, we are committed to the 
high quality imaging of your work. 

You can count on us for: 

Full Design and Illustration • Slide 
Duplication • "C" Prints • Color Lasers 
• High Resolution Scanning • Four 
Color Separations • Overheads 


: • 


US 


Slides/Pre-Press 


ACCM Communication Industries, Inc 

155 North Dean Street, Englewood, NJ 07631 
NJ (201) 569-2028 • NY (212) 486-6222 
FAX (201) 569-7487 


Our slides are imaged on the Crosfield/Dicomed® high resolution state-of-the-art film recorder. There is a difference. 



Element menu, select “Define colors.” Click the “New” button, 
then select the “CMYK” color model. Set the cyan, magenta, 
and yellow values to 0, and enter the percentage of black you 


Edit color 


Name: 


black 40% 


I "* I 


for separations (as a .SEP PostScript-language file), then send 
it through a separator program such as Aldus PrePrint; the tinted 
text will print to the appropriate color plate at the correct 
percentage, because the color was defined as a percent¬ 
age of black (K). 
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To apply a tint of gray to text, open the “Edit color” dialog box and select the 
CMYK color model. Then set the values of cyan, magenta, and yellow to zero, 
and adjust black to the desired tint. 

desire for your tint. Name the color, then click “OK” to leave the 
dialog boxes. Drag-select the text you want to color, and select 
your new color from the Colors palette. 

When you print a composite proof from PageMaker Color 
Extension or PageMaker 4.0, the text will print at the appropri¬ 
ate shade of black. And when you print the publication to disk 


Mac 

When I print using the Apple driver, my print area is smaller 
than if I use the Aldus driver. How can I get the Apple driver 
to give me a larger print area? 

Holding down the Option key while selecting the 
“Print...” command opens the Apple LaserWriter’s 
series of print dialog boxes rather than Aldus’ print 
dialog boxes. Select your settings in the first dialog box, 
then click “OK.” This will send you into a second dialog 
box, “LaserWriter Page Setup.” Click the “Options” 
button, then check the “Larger Print Area (Fewer 
Downloadable Fonts)” check box. Checking “Larger 
Print Area” will give you the maximum print area 
available with the Apple driver. From there, finish 
choosing your print options. 

Note: With version 4.0, PageMaker no longer lets you 
choose between the Apple driver and the Aldus driver from 
within its “Print” dialog box. The only way to print through the 
Apple driver with PageMaker 4.0 is to hold down the Option 
key as you select “Print...” from the File menu. 
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Mac/PC PageMaker Tip 

Aligning 

Organization Charts 

Here are two ways to use PageMaker's guides to align 
the boxes in an organization chart. 

When you need to draw several boxes at one level, 
use PageMaker’s column guides as if they were ruler 
guides. Say you need four boxes. Under the Options 
menu, choose “Column guides... "andselect 4 columns 
with .25 inch between. When the guides appear, drag 
down a horizontal ruler guide to align the tops of the 
boxes. Now draw your first rectangle, in between the 
left-hand set of column guides and butted up against 
the horizontal ruler guide. Copy it, then paste the copies 
into position. If the next row needs more columns, just 
reset the column guides. 

When it’s time to draw the lines connecting the 
boxes, there’s an easy way to find the exact center of 
each rectangle’s top and bottom: choose “Select all" 
from the Edit menu (Control or Command + A). The 
handles that appear are perfectly centered. You can 
then move ruler guides onto them, lock the guides 
(under the Options menu), and draw lines on the guides. 

Submitted by Esther Walker, North Hollywood, Calif. 
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PageMaker Typography? 


“Real World PageMaker 4: Industrial Strength Techniques” 

By Olav Martin Kvern and Stephen Roth 

“Automatic kerning (which you can turn on or off in the paragraph's 
Spacing attributes dialog box) is based on kerning pair values built into the 
FOND resource of your screen fonts. PageMaker sees A and W next to 
each other in Times Roman, checks the FOND, and sees that a certain 
amount of kerning is specified. If PageMaker's automatic kerning is turned 
on, it nudges those two letters together by the specified amount. 

Unfortunately, many of the fonts on the market have totally abysmal 
kerning pair tables. The Adobe Plus set of fonts are good examples. The 
designers and/or the developers simply didn't bother to put all the kerning 
pairs in. Others have quite robust kerning pair tables (like the Bitstream 
version of ITC Garamond used in this book, which has more than 400 
kerning pairs per font). There are kerning pair editors on the market (such 
as LetrTuck, from Edco Systems).” 

“When you set type in larger sizes, the apparent space between 
letters seems to increase. Larger type that's not adjusted tends to look 
loose. The solution is tracking. This function sets type progressively tighter 
at progressively larger sizes. How much tracking you need at different 
sizes depends entirely on the typeface, so in the best of all possible worlds 
tracking values are built into each typeface. 

Unfortunately, there's no facility for designers to specify tracking 
values in Macintosh fonts. That's why programs generally don't offer 
tracking; they don't have the information they need. 

PageMaker 4 reads its tracking information for specific fonts from the 


file “Kern Tracks” (hey! we didn't name it). The default file shipped with 
PageMaker includes tracking values for the standard PostScript “Plus” 
font set, plus a few others. If you apply tracking to a font that PageMaker 
cannot find in Kern Tracks, PageMaker applies a default tracking setting. 
To edit the Kerning Tracks file to add your own tracking settings for fonts 
you use most often, you'll need PM Tracker, the tracking editor for 
PageMaker being developed by Edco Systems.” 

Olav Martin Kvern is senior documentation designer at Aldus and is 
an award-winning designer. Stephen Roth former editor of Personal 
Publishing is a contributing editor for MacWorld. 

PM tracker 

PM tracker lets you adjust tracking from “Very Loose” to “Very Tight” by 
font, point size, or range of point sizes.. .then see it on screen instantly. 
No more trial and error, no more guesswork. And all your specifications are 
saved for immediate retrieval within PageMaker itself. Of course, you can 
output to any service bureau. You'll also get two important bonus features 
for even more control.. .EDCO's on-screen Kern Pair Editor “LetrTuck” 
and a FREE FONT, Bitstream’s “Charter” in Roman, Italic, Black and 
Black Italic at No Extra Cost! Retail price of PM tracker $99. 

EDCO Services • 12410 N. Dale Mabry • Tampa, FL 33618 
813-962-7800 • 800-523-8973 • FAX 813-960-2356 
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Q&A 


Aldus FreeHand Q&A 


Here are the answers to some questions recently asked about Aldus 
FreeHand. If you have a question, or would like to share a tip, please write 
us: Editor, Aldus Magazine, Aldus Corporation, 411 First Avenue South, 
Seattle, WA 98104-2871. Please include your name and phone number in 
case we need more information. If we print your tip, we’ll send you an Aldus 
Magazine sweatshirt. 


What is the relationship among Aldus Prep, UserPrep, Laser Prep, and 
Aldus FreeHand? 

Aldus FreeHand always needs the Laser Prep file to print to 
a PostScript-language printer. It doesn’t use Aldus Prep, which 
only Aldus PageMaker requires. If you’ve defined any Post¬ 
Script-language lines or fills in an illustration, Aldus FreeHand 
uses the UserPrep file, which contains information the printer 
needs to reproduce these custom lines and fills. UserPrep has no 
other effect on printing, unless you’ve modified it by adding 
your own PostScript-language code. 




UserPrep 


Used 

whenever you 
print basic 
PostScript 
fills. 


Used 

whenever you 
print textured 
PostScript fills. 

Advanced UserPrep 





Not used by 
Aldus FreeHand. 
For PageMaker 
only. 



Laser Prep 


Used by Aldus 
FreeHand 
every time you 
print to a 
PostScript 
printer. 


My custom PostScript-language fills and lines are generating an 
“undefined” PostScript error message. What could be wrong? 

Aldus FreeHand probably can’t find its UserPrep file, or 
doesn’t have access to the correct one. Aldus FreeHand must 
send this file to the printer every time you print a file containing 
PostScript fills or lines. Here are some things to check for when 
you suspect that the UserPrep file is causing the problem. 

■ Are you using the correct UserPrep file? If you’re applying 
the texture fills on page C.6 of the User Manual, you must 
rename the “Advanced UserPrep” file as “UserPrep,” so 
Aldus FreeHand can send the correct information to the 
printer. (See page C.2 in the User Manual for instructions.) 

■ Is the UserPrep file in the correct folder? It must be either in 
the same folder as Aldus FreeHand or as a first-level file in 
the System folder. 


■ If you renamed the Advanced UserPrep file as “UserPrep,” 
did you do so correctly? Be sure there are no spaces before, 
within, or after the name. 

■ Did you type the PostScript-language command exactly as 
it’s given in the User Manuall Common errors include 
misspellings (“setgrey” instead of “setgray”), omitted com¬ 
mands, incorrect bracket or brace characters, or the use of 
letters instead of numbers. 

■ Are Aldus FreeHand and the UserPrep file on the same disk? 
If not, the program won’t find UserPrep. 

■ Are you using the AutoMac macro program? AutoMac can 
interfere with Aldus FreeHand’s file-search paths. To check 
this, turn off AutoMac, restart your computer, and then try 
printing again. 

I imported other art into an Aldus FreeHand illustration, defined some 
PostScript-language fills, then exported the completed file in EPS 
format to Aldus PageMaker. When I print the PageMaker publication, 
will the program want to link back to the source files I imported into the 
original illustration? Will it also need access to Aldus FreeHand’s 
UserPrep file so the custom fills will print? 

No to both questions. Exporting from Aldus FreeHand 
actually collects all the files the illustration needs and includes 
them as part of the EPS file. Therefore, an Aldus FreeHand EPS 
file will include any TIFF, EPS, or paint-type graphics that were 
previously linked to it. If the illustration has PostScript fills or 
lines, the export function will include the UserPrep file, too. 

Be aware, however, that the illustration you place in Page¬ 
Maker will be only as complete as the information that went into 
the EPS file. If the EPS file is missing a linked graphic or the 
UserPrep file, the exported illustration won’t print in its en¬ 
tirety, no matter which program you print it from. You may, for 
example, get every part of the illustration but an imported paint 
image, because Aldus FreeHand couldn’t find that paint file 
during its export function. Similarly, if the exported EPS file 
doesn’t include UserPrep, any PostScript fills and lines you’ve 
applied won’t print, either. 

Files sometimes get moved on a hard disk after they’re 
placed in an illustration. During the export function, Aldus 
FreeHand will ask you to find and relink these “lost” files. You 
won’t, however, receive a warning if UserPrep isn’t found 
during export. 

The best way to ensure that your final EPS file has all the 
parts it needs is to print the illustration before exporting it as an 
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EPS file. At Aldus FreeHand’s prompting, you can relink any 
lost files. You can also check to be sure the PostScript-language 
elements are printing. If they’re not, refer to the question above 
to be sure the application can find your UserPrep file. Once the 
file prints without a hitch, you can export it knowing that the 
final EPS file will also print in its entirety from PageMaker. 

I’m having trouble working with tinted or process-colored patterned 
fills in my illustration. They look fine on the screen, but they don’t tint 
when printed. 

By nature, patterned fills can only be printed at 100% of a 
particular color. Even if you apply a tint, the color will default 
to its 100% value; process colors (actually a series of four tinted 
colors) will also print at 100%. For this reason, patterned fills 
are best suited to black-and-white, low-resolution print jobs. If 
you’re producing high-resolution or process-color work, we 
recbmmend using tiled fills, which have no color or resolution 
restrictions, and offer much more versatility. 

i have a very simple Aldus FreeHand illustration containing a rectangle 
and a line of text in Helvetica. I printed the illustration to disk but the 
final file was unusually large, around several hundred kilobytes. This 
dramatic increase in file size started only recently. What’s going on? 

You’re probably the victim of the conflicting needs of the 
Macintosh’s print-to-disk method and a new type outline pro¬ 
gram you’ve added, such as Adobe Type Manager or 
Broderbund’s TypeStyler. These new type outline programs 
require you to keep a copy of each printer font in your System 


folder, whether or not the printer has the font built in already. 
The Macintosh’s print-to-disk mechanism, however, automati¬ 
cally includes a copy of any printer font used in an illustration, 
assuming that since it’s in the System folder, it must not reside 
in the printer. Hence you end up with a dilemma: you’ve 
dutifully put a copy of the Helvetica printer font—which is 
already built into all PostScript-language printers—into your 
System folder for the type outline program, but you’ve also 
opened the way for the Macintosh to tack it onto the disk file 
automatically, thus enlarging the file. Unfortunately, the only 
way to keep your Macintosh from including these built-in 
printer fonts as part of the disk file is to remove them from the 
System folder before you print to disk, then replace them 
immediately after. 

Is there any way to apply a graduated fill to text, or to edit the actual 
shape of a font or letter? 

Because letters aren’t treated as paths in Aldus FreeHand, 
you can’t apply graduated fills or directly modify the shapes of 
letterforms in the program (other than with the transformation 
tools). You can, however, use an application such as Altsys 
Corporation’s Metamorphosis to convert any PostScript-lan¬ 
guage font into editable outlines, as long as you have a Post¬ 
Script-language printer. Once converted, these font outlines 
can be opened as Aldus FreeHand illustrations, where they’ll be 
drawing paths instead of text. Then you can alter the font shapes 
at will and apply any fill, including graduated, tiled, and custom 
PostScript fills. 


Tychd"Makes Tables for PageMaker 


Create publication-quality tables in virtually any form. 
Quickly, and directly from your existing data. 


CLEANUP COMPANIES 










1986 

1987 




COMPANY 

Revenue 

Earnings 

Revenue 

Earnings 

Revenue 

Growth 

Earnings 

Growth 

Specialty 

Chemical Waste Management 

Oak Brook, IL 

$418,000 

$52,200 

$559,000 

$87,000 

33.7% 

66.6% 

Owns 23 landfills and eight 
treatment facilities. 

Enseco 

Porter, IN 

$29,500 

$710 

$37,500 

$4,500 

27.1% 

534% 

International leader in hazardous 
substances testing and analysis. 

Groundwater Technology 

Norwood, MA 

$19,000 

$1,900 

$37,200 

$3,400 

95.8% 

107% 

Does on-site soil and water 
cleanup. 

Emcon Associates 

San Jose, CA 

$19,000 

$1,200 

$24,300 

$3,000 

27.9% 

150% 

Designs waste disposal and 
hazardous waste sites. 

| Note: all dollar values are in thousands (000). V 


^ Here's a small sample of what Tycho can do. This table was created in less than 
20 minutes using Tycho and placed directly into PageMaker. 


Tycho runs on any 
Macintosh Plus, SE, >• 
or II model. Table 
size is limited only 
by available 
memory, and Tycho 
can edit multipage 
tables in a 512K 
MultiFinder partition. 



Are you frustrated with having to 
manually enter, size, and style tables in 
PageMaker? Have you imported a table 
created by Word only to find that you have 
to reset all the tab stops because your 
column size is too narrow? 

Tycho makes these problems athing of 
the past. Tycho handles all previously 
tedious and time-consuming tasks of 
setting up and formatting tables of data. 
Business reports, numeric tables, 
comparison charts, financial summaries— 
you name it, Tycho can handle it. 

Tycho creates tables quickly and 
professionally. If your data already exists, 


Tycho can make a finished table ready to 
place in PageMaker with as few as three 
simplecommands ! {Forthecurious :Open 
to read the data from another program, 
Apply Settingstostylethetable, and Save 
As to create the finished PICT file.) There 
is no faster, more convenient method of 
creating and editing tables. 

Tycho's wealth of features is too 
numerous to list here, but we'll make it easy 
for you to check them out for yourself: Try 
Tycho risk-free for 60 days . If you don't 
agree that Tycho is the best table utility 
available, return it for a full refund. It's that 
simple. But then, Tycho was designed to 


make your life simpler. 

So stop wasting time creating tables the 
hard way. Order your copy of Tycho 
today. 


Only $149.95! 

60-day Money-Back Guarantee 

Order your copy today by calling 
our Toll-Free Order Hotline at 

1-800-952-6300 

Product Code: 27 
Mastercard and Visa accepted. 

For Additional Information 
Call 415/359-7649 or write 

Macreations, 329 Horizon Way, Pacifica, CA 94044 
















































Aldus Persuasion Q&A 


Here are the answers to some questions recently asked about Aldus 
Persuasion. If you have a question, or would like to share a tip, please write 
us: Editor, Aldus Magazine, Aldus Corporation, 411 First Avenue South, 
Seattle, WA 98104-2871. Please include your name and phone number in 
case we need more information. If we print your tip, we’ll send you an Aldus 
Magazine sweatshirt. 

I frequently duplicate graphics on my Persuasion slides using the 
“Duplicate” command under the Edit menu, and I’d like to be able to 
control the placement of the duplicated elements. Is there such a 
“step-and-repeat” function in Persuasion? 

Yes, there is. To control the position of duplicated objects on 



Persuasion’s “Duplicate" command (Command + D) lets you control 
multiple duplications. Here, the box was duplicated once and moved into 
position to the right; then “Command + D” was repeated to create the top 
row. Then the whole row was duplicated downwards to make the grid. 


your slide, first select the object and choose “Duplicate” from 
the Edit menu (or Command + D). When the duplicate appears, 
move it into the proper position in relation to the original. Now, 
choosing “Duplicate” again will position a new copy in the 
same relative position to the currently selected one. Try this 
with multiple objects selected to move and copy in series. 

How can I change the size of bullets in my body text? 

The easiest way is to put the bullets in a different font from the 
text—various fonts give you larger or smaller bullets (especially 
symbol fonts, like Zapf Dingbats). To change the font (and/or color) 
of bullets independently of the text in Persuasion 2.0, use the “Define 
bullet marks...” command under the Master menu (see pages 67-68 
in the New Features Guide). 

If you want a more dramatic size change, you’ll need to 


assign each bullet a dif¬ 
ferent point size from that 
of the text that follows it. 

There are two ways to do 
this: 

■ The “automatic” bul¬ 
lets Persuasion puts in 
front of your text take 
their point size from 
the first character fol- 
lowing the bullet. 

Click an insertion point with your text tool between the 
automatic bullet and the first character in the text. Press the 
space bar once (creating a space “character”). Highlight the 
space you created by dragging back over it. Then, from the 
“Size” submenu, choose a larger or smaller size. The bullet 
will grow or shrink accordingly. Do the same for each of the 
other bullets on the slide. (A disadvantage of this method is 
that you’re stuck with the extra spaces you’ve inserted; if 
you delete them, the bullets return to the size of the text.) 

■ Alternatively, go to the slide master (under the View menu, 
select “Slide master,” then choose “Current” from the sub¬ 
menu). Click on the body text placeholder and turn off the 
automatic bullets by deselecting “Bullet marks” under the 
Text menu. The bullets on the placeholder will disappear. 
Then, when you type the text in the outline or directly on the 
slide, use manual bullets (Option + 8) wherever you need a 
bullet. On the slide, you can then select each bullet and 
assign it a higher or lower point size, using the “Size” 
submenu under the Text menu. 

Note that with either of these methods, the space between your 
lines will increase or decrease when you change the size of the 
bullets. You can compensate for this by selecting the text block 
with the pointer tool and reducing the “Paragraph spacing” 
value in the “Line 
spacing” dialog box 
under the Text menu. 

Can I advance from one 
slide to another by us¬ 
ing the keyboard? 

Yes, both Persua¬ 
sion 1.0 and 2.0 have 
keyboard shortcuts 
for viewing different 


Oj+o 

oj+o 

To advance from slide to slide, use the 
Command + arrow keys. 


• Option + 8 bullet 
(any font) 

Zapf Dingbats bullets 

/ (key 3) 

(key 2) 

■ (key n) 
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Persuasion Tip 

Creating an “Image-Safe" Area 


Slide-mount boundary. 


Persuasion slide area. 


Sometimes the edges of a 35mm slide or overhead transparency created in 
Persuasion can get cut off. There are several reasons: for instance, the 
mounting often encroaches slightly on the image area of both 35mm slides 
and overhead transparencies , and desktop film recorders sometimes vary 
in their alignment. To keep your work far enough from the edges, create an 
“image safe”area on-screen. You’ll need to measure the safe area on an 
actual overhead or slide, and transfer that measurement to the Persuasion 
screen. Experiment until you get it just 
right. Then simply draw a rectangle 
(with rounded corners to represent the 
shape of the mounting aperture, if ap¬ 
propriate) on the background master 
for your slides, and make sure your 
images stay within it. 

Don’t forget to delete the rectangle 
before you output your slides—unless, 
of course, you’ve cleverly incorporated 
it into your design. 

Submitted by Richard Vaglia. Caribou Visual 
Presentations, Portland, Maine 



Database Publishing 
with DataShaoer 



Announcing DataShaper version 1.1 
for PC PageMaker 3.01 and DataShaper 
version 1.2 jorJ/lacintosh PageMaker 4.0 

haper automatically 
formats your data for: 

Mailing Labels 
Directories 
Mail merge 
I Price lists 
> Catalogs 


ElseWare 


For more information call ElseWare (206) 547-9623 




ElseWare 


CORPORATION 

BarCode Kit 

Fonts and EPS files for use 
with your database and 
page layout programs 


POSTNET 

II.I..I..I....IIII.II..II..I 




For information call (206) 547-9623 
Samples shown are actual PostScript output 
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slides. In Slide view, you can go to the next 
slide by holding down the Command key and 
pressing the down arrow key once. To view the 
previous slide, hold down the Command key 
and press the up arrow key. 

In addition, you can skip several slides by 
keeping the up or down arrow key pressed 
down. The slide numbers advance quickly in 
the slide-number indicator at the lower-left 
comer of the screen, without pausing to display 
each slide. When you release the arrow key, the 
current slide is displayed. 

For more keyboard shortcuts, see the Aldus 
Persuasion Desktop Reference , pages B.13- 
B. 17 and D.4-D.5, and the Per suasion 2.0 New 
Features Guide , pages 70-72. 

What is the background master in Persuasion 2.0 
and how can I get access to it? How is it different 
from slide masters, and how does it interact with 
individual slides? 

Individual slides in Persuasion 2.0 are built 
as a set of transparent levels. There are three 
distinct levels that are stacked together to as¬ 
semble a slide. 

The lowest level is the background master. 
The background master’s purpose is to hold 
static items that appear on every slide in your 
presentation. Elements such as company logos, 
names, and presentation titles are good candi¬ 
dates to place on this level. This is also where 
changes to the color of the overall slide back¬ 
ground are made, using “Slide background 
fill... ” under the Master menu. (Generally, only 
one background per presentation is needed. 
However, Persuasion is capable of having more 
than one background master in a presentation.) 
To navigate to the background master of a 
slide, go to the View menu and choose “Slide 
master.” Choose “Background” in the sub¬ 
menu. (Keyboard shortcuts are listed on pages 
B13-B17 of the Desktop Reference .) This will 
display the background, where alterations or 
additions can be made. Click the slide icon 
above the right scroll bar to go back to slide 
viewing mode. 

The second level of a slide is the slide 
master. You use the same slide master for all 
slides of a given type in your presentation—for 
instance, you might use the “Text 1 ” master for 
all the basic text slides, or “Graphic 2” for 
every slide featuring a graphic plus supporting 
text. Slide masters do all the basic design and 
layout for you, with placeholders to represent 
the text and/or graphics you’ll place on the 
slide. When you type text in the outline, that 
text automatically replaces the placeholders on 
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the relevant slide master, taking on all the placeholder’s formatting attributes 
(size, font, centering, use of bullets, etc.). But slide masters can be altered, too. 

To access the master of a slide you’re working on, go to the View menu 
and choose “Slide master,” then choose “Current” in the submenu. You’ll see 

the master of that slide, with all the 
placeholders visible. You can modify 
any placeholder (select it with the pointer 
tool and use the relevant menu com¬ 
mands), eliminate a placeholder (select 
it and press Backspace/Delete), or add 
new placeholders (pull down the Master 
menu). For assistance, use Persuasion 
2.0’s context-sensitive Help (see the 
New Features Guide , pages 15-16). 

The third and top level is the slide 
layer. Elements unique to each slide— 
text, captions, graphics, and so on— 
should be placed here. Individual elements can be separately layered in Slide 
view using the “Layer” pop-up menu. 

Further information on the internal construction of slides in Persuasion 
can be found in the New Features Guide , pages 17-23, and the User Manual , 
pages 12.1-12.14. 


1 . 

kyy^kyy yrkkyyf 

?? 

3. 

Earnings 

• Up 44% 

• Future 

Projections higher 

j 1 


Title 




•.Body text 


2. 





Slide information in Persuasion works 
in layers: (1) the background master, 
(2) the slide master, (3) the slide itself. 


When I create a multiple-column chart using more than one data series, I’d like to have 
a space between the columns. Is there a way to do that? 

Yes, there is. In the data sheet, between each series of data, insert an extra 
row or column, just as if you were going to insert another data series; but 
instead of numbers, and instead of typing zeroes, type a space (press the space 


To create space between columns, create an extra column of cells in your data sheet 
(Command + I) and type a space in each cell of the column. 



bar) in each cell. Persuasion plots a nonexistent column—in other words, a 
space the width of one column—between the “real” columns. 

The disadvantage is that your legend, if you’re using one (and you 
probably are, since you have more than one series), will reflect the blank series 
by displaying a legend box, without any identifying text, for each of the 
nonexistent columns. If you can do without a legend, simply uncheck “Show 
legend” under the Chart menu. If you need to keep the legend, the only way 
to remove the unwanted items is to ungroup the chart. First, select the chart 
and choose “Ungroup” from the Draw menu. Then select and ungroup 
successively smaller pieces, until you can select and delete the unwanted 
legend box(es). Do this only as a final step, though—ungrouping the chart 
turns it into a PICT image that’s no longer linked to your data sheet. (Be sure 
to read the alert box that appears when you choose “Ungroup.”) fill 


Continued from page 27 
80386 and 80486 systems with less than 2MB), 
Windows runs in standard mode. On 8088 and 
8086 systems (and others with less than 1MB), 
Windows starts in real mode. 

In real mode, Windows 3.0, like Windows 2.0, 
uses conventional and expanded memory only. 
The chief benefit of real mode is that it allows you 
to run Windows 2.0 applications that haven’t 
been modified to run under Windows 3.0. You 
can start Windows in real mode by typing win/r. 

In standard mode, Windows applications have 
access to the full range of your system’s internal 
memory, but standard mode does not use virtual 
memory. Non-Windows applications can run only 
in “exclusive” mode (full screen, with all other 
programs suspended) when Windows is in stan¬ 
dard mode. If you have an 80386 or 80486 com¬ 
puter with 2MB or more, you can force Windows 
to start in standard mode by typing win/s. You’ll 
need to do this if you want to run non-Windows 
programs that use DOS extenders, such as Lotus 
1-2-3, Release 3. 

In 386 enhanced mode, Windows treats all 
your extended memory, plus a certain amount of 
hard disk space, as a single memory domain. The 
amount of disk space used depends on whether 
you tell Windows to use a permanent or a tempo¬ 
rary swap file. If you set up a permanent swap file 
(by starting Windows in real mode and running 
SWAPFILE.EXE), you tell Windows how big the 
file should be, and its size remains constant there¬ 
after. If you use a temporary swap file (the default 
arrangement), Windows uses whatever space it 
needs but always leaves at least half a megabyte 
of disk space free. 

Whatever virtual-memory arrangement you 
make, in 386 enhanced mode you’ll be able to 
run your non-Windows programs in either fore¬ 
ground or background, and control the amount 
of processing time they get relative to other 
applications. You can set all these parameters 
within each application’s PIF file and modify 
them as needed. 

Opening the present 

Any way you look at it, Windows 3.0 is a major 
improvement over Windows 2.0. Its increased 
memory capacity, improved appearance, new shell 
programs, and network support can only mean 
increased productivity for users and new opportu¬ 
nities for developers. 

It may be true that the future lies with OS/2. 
But with the advent of Windows 3.0, the present 
looks better than ever before. jj]|| 

Craig Stinson is a contributing editor of PC Magazine 
and coauthor of Running Windows (2nd ed., Microsoft 
Press, 1990). 
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\^m Jr 

• High Resolution 

• 16,000 Line Bandless Images 

• Available In 4x5 Transparencies 
or Negatives 

• Ideal for Photo Enlargements 

• Continuous Tone Photos up to 
40" x 50* and Larger 

• 35 or 70mm Transparencies 

SUPPORTED SOFTWARE: 

Illustrator 88, Photoshop, Freehand, 
Persuasion, Pagemaker, Power Point 
plus many morel 


ISIS PHOTO LAB, INC. 

1026 Redna Terr., Cincinnati, OH 45215 

1 * 800 * 733*3124 


•For Macintosh” or IBM® and compatibles! 
•Compatible with page layout and prsen- 
tation software that support EPS graphics. 
•Easily resize images with no loss of detail! 
•Add color or modify Cliptures graphics 
with FreeHand®, CorelDrawF or Illustrator® 
•Fligh resolution Encapsulated PostScript 
(EPS) graphics for sharp printing on any 
PostScript or compatible printer. 

• Vol. 1 • Business Images - $129.95 

• Vol. 2 • Business Images 2 - $129.95 
•Vol. 3 • Sports - $129.95 


Call our toll free number or ask your 
software dealer for Cliptures today! 


7217Foothill Blvd., Tujunga, CA91042 * (818)353-2297 * FAX (818)353-6988 

5)1990 Dream Maker Software. Cliptures is a trademark of Dream Maker Software 
Other brand and product names are trademarks of their respective holders. 


|^| New!! 


FREE ! C Z Maos ! Cliptures 

PostScript si P PostScript® Clip Art / 

Display 
Typefaces 


We sell a collection 
of 250 PostScript 
Display Typefaces 
for $295. 


And we'd like to show you 
just how good they are. 


For a $5 shipping 
charge, we'll send 
you the three com¬ 
plete typefaces sam¬ 
pled here. ATM 
Type 1 Compatible. 


Send your check or 
charge it to your 
credit card by 
calling 1-708-328- 
7370. 


2620 Central Street 
Evanston IL 60201 


| Mac & PC! 


EPS • PICT • Paint • PCX 
Each format includes maps of: 

The World • Each Continent by Country 
The USA • All 50 States by County 

Customize maps with: 

Freehand • Corel Draw • Illustrator 
MacDraw • MacDraft • Canvas 
SuperPaint • PC Paintbrush + 

Import finished maps into: 

PageMaker • RSG • Quark • Ventura 
Persuasion • PowerPoint • Presents 

For your FREE brochure 
with sample maps call: 

800 - 334-4291 

MicroMaps Software 

9 Church Street 
P. O. Box 757 
Lambertville, NJ 08530 
609-397-1611 


■■■ I I m IMAGES WITH ^ f 

trebles I 

HI “Thus min Art nhnir 


the 

EPS Graphics library 

» More than 600 EPS illustrations i 

* On seventeen 800K disks 

► Covers 29 topics 

► 52 page User's manual 

* Edit in Freehand™ or Illustrator™ 

* Use in PageMaker™, XPress™, etc. 


T‘ 


©1990 by 
C.A.R., Inc. 


Receive the entire 17 disk library 
for just $149.95 + $5.50 S/H 
t * 


To ORDER or for a FREE Brochure 

Call Toll Free (800) 288-7585 


• High Resolution Graphics from C.A.R., Inc • St. Louis, MO • 


The Clip Art of Choice” now* 

offers more than 500beautiful, 
individually drawn illustrations and 
professional graphic elements. 
Enh ance every design project 
with the most creative, 
thoughtfully produced art 
on the market! 
Choose from three 
vative packages, 
ail in high-quality \ 
EPS format 


For Mac 
& IBM 


ENHANCE 
PageMaker ® 
publishing project 

I MODIFY, SEPARATE ~ 

| and ADD COLOR in Freehand,™ 
CorelDRAW!,™& Adobe Illustrator®\ 


Accents & Borders 1 — $129-95 

Creative borders, designer sets, labels, 
symbols of food, holidays, people and more. 
Registered users receive a FREE color disk! 

Graphics & Symbols 1 — $99-95 

Uselul topics include people, cartoons, 
food, travel, symbols and frames. 

Business 1 — $129-95 

Detailed art of computers, occupational and 
public symbols, people, phrases and more. 


Shipping-Add $4; $15 for foreign orders. 

Add $2 for each additional product (U.S. funds only). I 
WA res add 8.1% sales tax. Cks/VISA/MC accepted. 
Requires EPS-compatible application & PostScript printer. 

3G Graphics, inc. 

11410 N.E. 124th St. #6155-0 

Kirkland, WA 98034 w m 

(206) 367-9321 _ g|SHIH15l5lSfilK»£l 


Call us toll free! 



























































ENCAPSULATED 

POSTSCRIPT 


Natural Images 1 — $99.95 
“I can’t imagine a serious 1 
desktop publisher passing these ^ 
packages up” ***** -6/90 MacUser 

For Orders/Information Call (714)881-1200 or: 


( 800 ) 444-9392 


ARTBEATS, Box 20083, San Bernardino, CA 92406 


BackIMPACT Vol. 1 - $79.95 
BackIMPACT Vol. 2 - $79.95 

Buy Both Volumes and get Vol. 2 for only 49.95! 
Act NOW! to receive FREE Metalic Lettering 


CALL TOLL FREE! (800) 866-6646 

XyCOM Publications, P.O. 954, Southport, CT 0649( 


BackIMPACT Vol. 1 includes 30 
images from subtle textures to 
dramatic illustrations. 

• High-Res. EPS graphics print 
on any Postscript printer! 

• Resizable with no loss of 
resolution! 

• For Macintosh or IBM. 

• Add color or modify with your 
favorite P.S. draw 


Order Today and 
Get Sharp Metalic 
Lettering FREE! 

(limited time offer) 


Marketplace 


POSTSCRIPT EPS) 


Full Page Images 


Plus FREE Metalic Letteringl 


Professional, sophisticated 
image enhancing back¬ 
grounds for your ads, 
promos, presentations, ^ 


memos, etc. 


W0RRYIN 
YOUR IMAGESETTING 

Fast imagesetting from Mac and IBM 
files • Send files quickly and easily by 
modem • Four-color separations • 
QMS color proofing • High- quality, 
inexpensive, fast turnaround 

Call for free info kit 
tel: 617-437-6470 

fax: 617-437-0014 
modem: 617-437-6469 

Advanced Computer Graphics 

1260 Boylston St., Boston, MA 02215 

ACG is an official Linotronic Imagesetting Service Bureau. 


HI-RESOLUTION 


GoodT ype 

Good Art 

We have a library of over 700 
PostScript typefaces for the 
Macintosh. Our entire font 
library is built from the finest 
digital type data—URW. 

For our catalog, write to: 

The Font Company 
12629 N. Tatum Blvd. 
Suite 210 

Phoenix, AZ 85032 
or call 

(602) 996-6606 


PageMaker v.3.0 
video training 

VideoTutor's Learn PageMaker 
packages teach even absolute beginners 
to produce finished publications using 
Aldus PageMaker® v. 3.0 on Macintosh®, 
IBM PC® or compatibles. 

Covers PageMaker's standard operations 
as well as new features such as text 
autoflow, custom textwrap, and 
paragraph styles. 

90-minute video, 72-page workbook, and 
exercise diskette.$195 

We promise proficiency. 

Call now for more information: 

1-800-252-1225 

Video7«/w 

110 Wild Basin Road, Suite 280 
Austin, TX 78746 


4K RES. 


PostScript® Slides 


FREE STARTER KIT 

including: 

• 5 FREE SLIDE OFFER 

• COMMUNICATION 
SOFTWARE 

• DEMONSTRATION 
DISK 


| All Trademarks and Trade names are the property of their respective owner] 

IMAGING CENTER OF 

JACK WARD COLOR SERVICE 

220 EAST 23 rd STREET NYC 10010 • [212) 725-5200 


1-800-DIAL-420 
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App 

professional 
Macintosh training 
for the Southeast 


W For a complimentary newsletter call: 

( 404 ) 457-4500 

APPLETREE TECHNOLOGIES INCORPORATED | 
3020 Mercer University Drive • Atlanta, GA 30341 

PageMaker • Persuasion • FreeHand • Illustrator 88 
^ — At Our Location or Yours — 


PC and MAC 
Training 
At Its 
Best 


Professional 
Training Centers, 
Inc. 

Chicago Hinsdale 

Minneapolis Deerfield 

Nationwide training on-site 

Call us at 
( 708 ) 920-0750 

Aldus Authorized Training Center 


Lesson 1: 
Training 
Improves 
| Productivity.! 

With Informative Edge 
training and support, 

/ ^ you'll get the skills 

you need to pro¬ 
duce professional 
documents. And you get the 
support you need to produce 
them on time and within 
budget. Call us today and 
improve your productivity with 
Informative Edge training and 
support. The Informative Edge is 
an Aldus Authorized Training 
Center. 


the informative edge 
san francisco, ca 
(415) 392-5544 




Without The 
Designer 

Printshops Of The Future Templates — 
allow you to become a full service 
printing center. Our Designer Series 
Templates help you create essential 
business stationery with a click of the 
mouse. 

Printshops Of The Future Designer 
Series templates feature over 200 
templates for creating business 
stationery such as letterhead, forms, 
envelopes, labels, business cards, 
announcements and more. 

Designer Templates are available for 
use with Aldus PageMaker for both 
MS DOS and Macintosh applications, 
only 

■ . - $ 29 . 95 ; 

To order call 

1 - 800 - 433-8010 

In AZ call (602) 293-9200 


aipiiagraphics 

Printshops Of The Future 



Professional Design 
on a Disk. 




DesignClips high-quality ready-to-use 
graphic symbols are a fresh and exciting 
solution to your clip art needs. Let 
DesignClips save you time and money-- 
and maybe save your publication, too! 

* 500 Image Natural Environment Series 

* Perfectly compatible with PageMaker 

* For MAC, IBM or compatibles 

* EPS, TIF, or PCX file for 
*$799$ 4 >er 50-image set. Buy 6,] 

♦Check, COD's, Visa/MC or Amex aci| 

Call toll 

1-800-933 

DesignClips by L< 

338 East 53 St Dept Cl New Yorfi| 

Brand and Product names are trademarks of their re 


,ifi 

)5 


S R 


LOWEST PRICE 
IN AMERICA! 

High resolution 4K 
slides, prints and 
overheads 

Via diskette or modem 

> 35 high-resolution 
fonts available 

i All other MAC and PC 
packages imaged too! 


FREE TRIAL OFFER 

5 SLIDES FREE! 

Call for details 


1 INC 

1324 Chestnut St, Union, NJ 07083 

(Sot) 964-3933. 

















To increase your productivity with Aldus products, you may want personal training. The following training centers, educational 
institutions, and consultants are Aldus Authorized Trainers (ATs) who are recognized by Aldus for the quality of their Aldus product 

training on the Apple Macintosh and/or IBM PC AT and compatibles. 


ALABAMA 

Birmingham 
MicroTRAIN (PC/Mac) 

(205) 942-9104 

ARIZONA 

Phoenix 

Data Imaging Center, 

A Division of Subia Corp. 
(PC/Mac) 

(602) 275-6565 

CALIFORNIA 

Fremont 

Transcept Corp. (PC/Mac) 
(415) 795-8401 

Garden Grove 

MacGraphic Specialties (Mac) 
(714)750-2112 

Los Angeles 

The Computer Software 

Workshop (PC) 

(213) 474-6710 

Pasadena 

WORDSMITH (PC/Mac) 
(818)796-7672 

San Diego 

Learnsoft, Inc. (PC/Mac) 

(619) 546-1400 

San Francisco 
Corporate Solutions of 
San Francisco (Mac) 

(415) 692-2521 

Spiegelman& Associates 
(Mac) 

(415) 922-0499 

The Informative Edge 
(PC/Mac) 

(415) 392-5544 

San Jose 
AM Design (Mac) 

(408) 247-1321 

San Ramon 
Adelphi Corporation 
(PC/Mac) 

(415) 275-1188 

Santa Ana 

New Horizons Computer 
Learning Center 
(PC/Mac) 

(714) 556-1220 

Santa Monica 

Mind Over Macintosh (Mac) 

(213) 829-2756 

Sunnyvale 
Institute of Computer 
Technology (Mac) 

(408) 733-0916 

COLORADO 

Denver 

Professional Training Center 

(PC) 

(303)426-1900 

Englewood 
New Schools (Mac) 

(303) 290-9424 

CONNECTICUT 

Fairfield 

Institute for Personal 
Computers in 

Business—Fairfield University 
(PC) 

(203) 254-4170 


Hartford 

U-Design, Inc. (Mac) 

(203) 278-3648 

Stamford 

Personal Computer Learning 
Centers of America (PC/Mac) 
(203) 325-3288 

Westport 

Forhan & Wakefield 
Group Inc. 

(PC/Mac) 

(203) 222-1607 

DELAWARE 

Wilmington 

On-Line Consulting (Mac) 
(302) 658-3018 

PC Concepts Inc. (Mac) 

(302) 428-1330 

DISTRICT OF 
COLUMBIA 

Washington 

Future Enterprises Inc. 

(PC/Mac) 

(202) 662-7676 
(800) 525-9999 

Personal Computer Learning 
Centers of America (PC) 

(202) 452-0888 

Thomas J. Piwowar & 
Associates, Inc. 

(PC/Mac) 

(202) 223-6813 

FLORIDA 

Ft. Lauderdale 

Computer Savvy Workshops 

(PC) 

(305) 486-0644 
Miami 

Access Corp. (PC/Mac) 
(305)271-0309 

Tampa 

Newsletters Etc. (Mac) 

(813) 969-2723 

GEORGIA 

Atlanta 

AppleTree Services Inc. (Mac) 
(404) 457-2404 

BellSouth Media 
Training (PC/Mac) 

(404) 255-1690 

Executive Development 
Group, Inc. (PC/Mac) 

(404) 952-3030 

ILLINOIS 

Chicago 

Desktop Publishing Services 
Inc. (PC/Mac) 

(312) 248-8211 

Micro-Computer Learning 
Center (PC/Mac) 

(312) 332-0419 

Professional Training Centers 
Inc. (PC/Mac) 

(312)332-3865 

Deerfield 

Professional Training Centers 
In (PC/Mac) 

(312) 940-8495 


Hinsdale 

Professional Training 
Centers Inc. 

(PC/Mac) 

(708) 920-0750 

INDIANA 

Indianapolis 
MICRO Simplified Inc. 
(PC/Mac) 

(317) 842-7984 

IOWA 

Des Moines 
Electronic Publishing 
Specialties 
(PC/Mac) 

(515) 244-9304 

MARYLAND 

Columbia 

Laser Publishing & Design 
(PC/Mac) 

(301)381-7665 

MASSACHUSETTS 

Boston 

Boston Center for Computer 
Applications (PC) 

(617) 247-0538 

First Micro Group Inc. 
(PC/Mac) 

(617) 227-1185 

SIS Inc. (PC/Mac) 

(617) 720-5500 

Lexington 

Minuteman School (Mac) 
(617) 861-6500 

Waltham 

PC Concepts Inc. (Mac/PC) 
(617) 890-0009 

MICHIGAN 

Grand Rapids 
Englehart, Inc. (PC) 

(616) 456-5191 

Plymouth 

Computer Training & Support 
Corp. (PC/Mac) 

(313) 459-0066 

MINNESOTA 

Brooklyn Park 

Hennepin Technical College 

(PC/Mac) 

(612) 425-3800 

Chaska 

The Dotson Institute 
(PC/Mac) 

(612) 448-8888 
(800) 325-8820 

Eden Prairie 

Hennepin Technical College 
(PC/Mac) 

(612) 944-2222 x338 

MISSOURI 

St. Louis 

Washington University 
(PC/Mac) 

(314) 889-5330 

Wave Technologies Training, 
Inc. (PC/Mac) 

(314) 878-2050 
(800) 828-2050 

NEW HAMPSHIRE 

Amherst 

Datalex Corporation 
(PC/Mac) 

(603) 672-6544 


NEW JERSEY 

OREGON 

Issaquah 

Fairfield 

Portland 

Technaprint, Inc. (PC/Mac) 

Executive Computer Network, 
Inc. (PC) 

Art Media (Mac) 

(503) 222-3735 

(206) 392-4911 

(201)575-5552 

Seattle 

PENNSYLVANIA 

Binary Graphics (PC/Mac) 

Morristown 

Philadelphia 

(206) 447-0636 

Computer Applications 

PC Concepts Inc. (Mac) 

Learning Center, 

(215) 557-7895 

Iconics (PC/Mac) 

Inc. (PC/Mac) 

(206) 682-4011 

(201) 539-6050 

Personal Computer Learning 
Centers of America 

Lee Sylvester/Art Direction & 

Princeton 

(PC/Mac) 

Graphic Design (PC/Mac) 

PC Concepts Inc. (Mac) 

(609) 799-1588 

(215) 564-5558 

(206) 323-2620 

Pittsburgh 

Shoreline Community College 

NEW MEXICO 

PC Concepts, Inc. (PC/Mac) 

(PC/Mac) 

Albuquerque 

Data Imaging Center, A 

(412) 355-0499 

(206) 546-4663 

Division of Subia Corp. 

Wayne 

WISCONSIN 

(PC/Mac) 

PC Concepts Inc. (Mac) 

Appleton 

(505) 345-2636 

(215) 687-5554 

Fox Valley Technical College (PC) 
(414) 735-2470 

NEW YORK 

SOUTH CAROLINA 


Albany 

Greenville 

CANADA 

Russell Sage College (PC) 

Micros Support Centers 

ALBERTA 

(518) 445-1707 

(PC/Mac) 

Calgary 

PBSC Computer Training 

Centres (PC/Mac) 

Buffalo 

(803) 277-2870 

Logical Operations (PC/Mac) 

TENNESSEE 

(403) 234-8087 

(716) 856-0596 

Memphis 

Jacobs, Associates (PC/Mac) 

Edmonton 

New York 

Electronic Directions Group 

(901)685-9178 

PBSC Computer Training 

Centres (PC/Mac) 

Ltd. (PC/Mac) 

(212) 533-9651 

Memphis State University 
(Mac) 

(403) 424-3710 


(901) 678-2381 

BRITISH 

MicroTrek Enterprises Inc. 

COLUMBIA 

(PC) 

TEXAS 

Burnaby 

(212) 398-6410 

Austin 

School of Manufacturing 

Software Training 

Technology BCIT (PC) 

Personal Computer Learning 

Services Inc. 

(604) 432-8255 

Centers of America (PC/Mac) 

(PC/Mac) 


(212)953-9800 

(512) 346-8110 

Vancouver 

Pratt Manhattan (Mac) 

The Publisher’s Edge (Mac) 

PBSC Computer Training 

Centres (PC/Mac) 

(212) 925-8481 

(512) 335-7326 

(604) 682-5615 

School of Visual Arts (Mac) 

Dallas 

MANITOBA 

(212) 683-0600 

Capstone Communications 

Winnipeg 

Inc. (PC/Mac) 

Lazer-Fare Media 

Rochester 

(214) 746-4855 

Services Ltd. (Mac) 

Logical Operations Inc. 

(PC/Mac) 

Technology Learning Centers 

(204) 786-8615 

(716) 262-2226 

of America, Inc. (PC/Mac) 

(214) 960-0071 

PBSC Computer Training 

Centres (PC) 

White Plains 

(204) 943-0726 

Personal Computer Learning 

Vroom Inc. (PC/Mac) 

Centers of America (PC/Mac) 
(914) 694-8888 

(214) 954-1109 

University of Manitoba 
(Mac) 

Texas City 

(204) 474-9921 

OHIO 

College of the Mainland 

Cincinnati 

(Mac) 

ONTARIO 

Smith/Boehm Associates 

(409) 938-1211 

Ottawa 

(PC/Mac) 

(513) 891-5212 

VERMONT 

PBSC Computer Training 

Centres (PC/Mac) 

Columbus 

Burlington 

Laserlmage (Mac) 

(613) 230-2902 

HandsON Computer Learning 

(802) 863-1884 

Toronto 

Center (PC) 

Desktop Publishing 

(614) 885-2206 

VIRGINIA 

Associates (PC/Mac) 

Arlington 

(416) 480-1376 

The Training Advantage 

Republic Research Training 

Desktop Publishing Training 

(PC/Mac) 

(614) 262-3456 

Center Inc. (PC) 

(703) 525-9014 

Centre Inc. (PC/Mac) 

(416) 927-0495 

Independence 

Charlottesville 

Mentor Technologies 

Republic Research Training 

PBSC Computer Training 

(PC/Mac) 

Center Inc. (PC) 

Centres (PC/Mac) 

(216) 642-8676 

(804) 296-9747 

(416) 971-6920 

Toledo 

WASHINGTON 

QUEBEC 

Owens Technical College 

Bellevue 

Montreal 

(PC/Mac) 

The Dotson Institute 

MacSolution Inc. (PC/Mac) 

(419) 666-0580 

(PC/Mac) 

(206) 882-6030 

(514) 933-4388 

Worthington 

Smith/Boehm Associates 
(PC/Mac) 

(614) 847-0292 

(800) 283-6876 
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PRODUCTS 

Software 

Aldus PageMaker 4.0; Macintosh $795 
Aldus PageMaker 3.01; PC $795 
Aldus PageMaker 3.0; OS/2 $795 
Aldus FreeHand 2.02; Macintosh $495 
Aldus Persuasion 2.0; Macintosh $495 
Aldus PrePrint 1.0; Macintosh $495 

Templates 

PageMaker Portfolio Series: 

PC, Macintosh $99 each 

• Designs for Newsletters 

• Designs for Business Communications 

• Designs for Manuals 

Training Materials 

Aldus Classroom Series: PC, Macintosh $795 each 

• Aldus PageMaker Classroom 

• Advanced Aldus Classroom: Designing 
With PageMaker 

• Aldus FreeHand Classroom; Macintosh $795 

Discover Series 

• Discover Aldus Persuasion; Macintosh $95 



and using Aldus products and replacing faulty or damaged 

and information about product upgrades, Aldus and 
' Discover series, PageMaker Portfolio, 
CustomerFirst, Corporate Support Services, network 
training product information, Aldus Authorized Trainers, 
ation. (206) 628-2320 

: or Customer Relations: 

■ have your service contract number ready. 

i: For registered users only; (800) 638-5078. 

rades, call Aldus Customer Relations at 

I Aldus Authorized Resellers, and Aldus product 

; 

■ 

mm-- 



800 - 325-8820 


Minneapolis • Seattle • 1 -800-325-8820 • 612-448-8888 













































































































































































































Perspective 


Cheap 


Trick Artists 

■ ■ 

■ ■ 



Joan Horne Lollar 


Cheap tricks? Is there any 
other way? Like Paul Brain- 
erd, I left an Atex-based ca¬ 
reer to devote myself to Aldus products. Unlike Paul Brainerd, 
I didn’t become a president and CEO; I just learned to live in 
PageMaker and eke out a living with a combination of 14 
years’ experience in newspapers and—you guessed it—a 
bag full of cheap tricks. 

The concept of “cheap tricks” cuts to the heart of this 
business: the desire to control content, to cut production 
time, and to save money. That’s how the desktop publishing 
revolution began—first with individuals and small compa¬ 
nies, then spreading to bigger businesses that wanted their 
share of cheap tricks. 

The title of Cheap Trick Artist should be 
one of the highest honors the desktop publishing 
business can bestow. But it has to be earned, 
and the rules are stringent: 

■ You cannot buy the title. Many joining the 
ranks of “desktop publishers” try to bypass exper¬ 
ience, or buy it overnight. Neither works. 

The Cheap Trick Artist may have paid his 
dues in the composing room, pushing a midnight deadline. 
Over the years, his pica pole and X-Acto knife have been 
qualified as lethal weapons. But experience means much 
more than a collection of production war stories—it means 
a solid foundation, a well-rounded knowledge of all the 
available options. 

In a field that is constantly changing, education has to be 
a continuing search for knowledge, not one-stop shopping. 

Consider this scenario: “My wife just took her first 
Macintosh class and redesigned our company’s brochure for 
her class project.” Fine. And give this man a stethoscope so 
he can save on doctor bills. 

To qualify as a Cheap Trick Artist, you must rise above 
being just plain cheap. 

■ You cannot cheapen content. No matter how much a client 
pays for a publication, he deserves quality writing, editing, 
design, and production. And there needs to be a balance among 
them. The Cheap Trick Artist knows that stunning graphic 
design is not going to disguise poor content any more than 
award-winning prose will cover up a poor design. 

For quality content, you need some background in English 


Is there 


other way?’ 


composition and in editing for length and clarity. 

For design, you need to keep it clear and readable. Con¬ 
tinue adapting your design as you grow more confident—or 
as you “steal” from other publications. (Don’t expect to 
master this complex art in one easy lesson.) 

For production, you need to select the appropriate paper, 
ink, and printing process. If you are printing limited quantities 
directly from a laser printer, it’s even more important to 
provide contrast in the color, texture, and weight of paper. 
■ You cannot use the same trick to solve every problem. Not 
every client needs—or can afford—an expensive four-color, 
glossy publication. Decisions about format and reproduction 
are where the Cheap Trick Artist earns his stripes. 

Example One: A client is producing a six- 
page newsletter, printed on 1 l-by-27 stock. By 
switching to an eight-pager, the newsletter can 
be printed on 1 l-by-17, going on a smaller 
press and saving money. Still within budget, the 
Cheap Trick Artist can up the contrast with spot 
color on front and back pages and a better grade 
of paper. 

Example Two: A client is producing 500 cop¬ 
ies of a four-page newsletter, with line drawings and no 
photos. The Cheap Trick Artist takes the job to a quick-print 
shop, where it will be reproduced from paper negatives. The 
same trick won’t work for a client requiring good halftone 
reproduction on thousands of copies, but the Cheap Trick 
Artist knows how to choose the best option. 

In hard times, when a complete Macintosh setup can cost 
more than a compact car, it’s easy to lose sight of this 
business’ original goal. In simple terms, cheap tricks are our 
heritage, built on the philosophy that simply throwing money 
at a problem will not make it go away. 

So please don’t call me a “desktop publisher”—it gives 
all the glory to the equipment and none to the person running it. 

And don’t call me a “publications consultant”—it smacks 
of a no-talent executive with a one-size-fits-all solution. 

No, please honor me with the title “Cheap Trick Artist.” 
And just to look corporate, I’ll add CTA in small caps after 
my name. 


Joan Horne Lollar, cta, a former journalist for the Commercial 
Appeal , owns Core Publications in Bartlett, Tennessee. 
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EXPERIENCE THE DIFFERENCE 





Clement Mok 

is an award winning designer, former Creative Director 
at Apple Computer, Inc. and a leading proponent of 
computer-based design. 
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Notable Quote: "Too many logos, too little time." 


Forms Design: "Before if:X Forms Designer, I 
relied on Macintosh ® and PageMaker® exclusively 
to design forms. Now I use PageMaker to do what it 
does best - develop layouts and comps for our 
customers. Developing forms can now be handled 
exclusively with if:X from Softview." 
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Using if:X Forms Designer: "I'd have to 
say that it's very enjoyable to use. 
Designing forms was once so time 
consuming - with if:X, I can be as 
creative as I like and spend my time 
doing other things. It definitely 
improves my firm's overall capability to 
support customers. I'd recommend if:X for large 
corporations or government where they have 
so many forms to create and need to change 
things quickly." 
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Best Features: "I like the ability ofif:X to let me 
quickly change a form, without the hassle. I can add 
text, lines or graphics, and if:X will automatically 
adjust, changing a cell to handle longer text, or 
whatever. I no longer have to continually redesign the 
form. The ability to handle the changes in the form is 
what Softview calls Graphics Intelligence ™- that's a 
good description." 
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Recommendation: "This product is a pleasure to use. 
It's eloquently designed to make forms design fun - 
just like MacInTax™ from Softview. Making a great 
software product is like designing a corporate identity. 
Everything has to work together- fit properly. The core 
concept has to be right. The engineer who did if:X 
really understood the principles of good design, given 
the way that the product works. if:X Forms Designer is 
intelligent, creative... it responds very much like a 
good designer should. And I like that." 
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Order now and experience the difference for yourself: 

Call 1-800-622-6829 to order. 
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EDITORS 

CHOICE 


Ml images were 
produced with 
Pizazz Plus. 
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The Ultimate 


Screen Capture and 
Print Software 

You know how much time you spend in the 
creation of perfect graphic images. Ones that 
display your views, ideas, and creativity. Well, 
don’t stop at the screen. Pizazz Plus will take 
your screen based images and print them 
anywhere and anyway you want, as well as 
create files directly compatible with any pop¬ 
ular desktop publisher. With Pizazz Plus, 
you can capture the entire screen or isolate 
a section. Adjust size, proportion, rotation, 
or placement on the page. You will see 
more detail and texture in your B&W prints 

Pizazz Plus Compatible Hardware 
Computers: IMB PS/2, PC, XT, AT, or compatible 
Display Adapters: IBM VGA, MCGA, EGA, CGA, 
8514A and others 

Extended VGA Display Adapters: 

Video Seven FastWrite VGA and V-RAM VGA 
Image Capture Boards: AT&T 
TARGA16/24/32 and ICB, ATronics PIB and 
PIB+, Vision Technologies 
Vision 16EV-680 
Printers: Pizazz Plus supports 
over 300 different printer models 
from the following manufacturers: 

Adobe Systems, ACER, Alps, AMT, Anadex, 

Apple, AST, AT&T, Brother, C. Itoh, CalComp 
Canon, Centronics, CIE, Dataproducts, DEC, 

Diablo, Diconix, Epson, Genicom, Hewlett 
Packard, IBM, IDS, Infoscribe, JDL, Kyocera, 

Laser Connection, Mannesmann Tally, NEC, 

Newbury Data, Oasys, Okidata, Panasonic, 

Printronix, QMS, Quadram, Qume, Seikosha, 

Sharp, Star Micronics, Tandy, Tektronics, TI, 

Toshiba, Transtar, Unisys, Xerox, Wang 

Call for additional information including a 
complete list of supported hardware. 


Only $149.00, plus $5.00 shipping and handling. 
ORDER TOLL FREE! 1-800/433-5201 

For sales support, or in MA, call 508/433-5201 

Memory resident program takes as little as 32K. All manufac¬ 
turer’s names or product names are registered trademarks of 
their respective manufacturer. Screen images courtesy of AT&T 
and Facet, Inc. 

/firWA Application Techniques, Inc. 

\Z_y 10 Lomar Park Drive, Peppered, MA 01463 
508-433-5201 FAX 508-433-8466 

© 1989 Application Techniques, Inc. 


and desktop publishing files with up to 256 
shades of gray. For color printers, your prints 
will come to life with a rainbow of print 
shades and options. 

What you see is just the beginning. Since 
the introduction oiPizazz (PC World “Soft¬ 
ware Hits of 87”), it has been without ques¬ 
tion the best tool available for the reproduc¬ 
tion of screen based graphics and/or text. 
The bottom line is, if it looks good 
on your screen, it will look 
good when 
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printed or merged into your report, bro¬ 
chure, or presentation. Pizazz Plus doesn’t 
just print images, it pushes your printer to its 
maximum capability to produce a master¬ 
piece. And, it’s memory resident—your 
image is never more than a keystroke away 
from professional printing or w « 
importing into your desktop | i !_J 

publisher. ^ ^ 

















